Indepandant Maiwark
Of Market Resaarch

AHA A=, Liol, gyt s~Hof| CHst

WIN Worldviews Survey 2025

MA =AFHR
2024'3 128~2025'3 2 4071l= 432! 35,515 Mal/2=A/HY ZAHFAE Ho =

RARZ|7E: 20259 1€ 16~24Y

DARS| LI O M IR R 23t 22

(32740 M5t RDD A2 1&-2H5Hs &5 7|8 ZAHY Q)
D DHFU ZAHZAFCYAS RO A| 2RI A|Z| s, 27| 7| YA ZAD

M= 0k 19~794] 1,085F

3. 0%EQIE(95% AE[£F)

=AY OiH| S5 HEE: 36.5%(F 2,973F & 1,085%)

T7AE-WIN 22| ZAF

A2 XE — 620250807



https://www.gallup.co.kr/gallupdb/reportContent.asp?seqNo=1574

StZ ST EME AR NSUHE stzzyr BRI S ST EME  |RARE ZUSEQAL I E MU AN E 2
20259 19 16242 [ a4 | o ApRIS | #E 9% 2025 19 16-242 | AtEl4 DrEHE CEEE
Ate o 2 ZAF | (@A) & ()B) 12 | @A) wz4z At o A (F) i Ar2l4 1 19~294 | 30c4 40ty S0 | 60-79M
R 1085! 100%] 1,085! 100%| 100 =+3.0%P A 1085: 1,085 16% 16% 18% 21% 29%
He gy 5871 54% 5471 50% 093 +4.0%P CENRC-C 5871 5471 7% 16% 19% 21% 27%
o4 4981  46% 5381 50%| 108 +AA%P G 498 538 16% 15% 18% 21% 30%
SiE e 1929 ] 96 9% 1771 16% 184 +10.0%P A M2 2657 2047 19% 18% 18% 19% 27%
30t} 1931 18% 1721 16%| 089 +7.1%P UH/Z7] 3281 341 7% 17% 20% 21% 26%
40ty 2021 20% 200i 18% 090 +6.6%P H/ME/2H 1237 16| 16% 15% 19% 21% 29%
50 2131 20%F 2250 21%| 106 +6.7%P AR 781 102} 6% 13% 17% 22% 32%
60~794| 3611 33% 311 29%! 086 +52%P /8= 102; 103} 15% 14% 17% 22% 33%
298 Mg 2651 24%  204F 19% 077 +6.0%P FAEU/EY 150¢ 1611 15% 14% 18% 21% 32%
1/ 7] 3281  30% 3541 33% 108 +54%P gR/MAE 39 46 n - - - -
/M /2 1237 1% 1161 1% 094 +88%P 1YE s/2/0Y 27 26 - - - - -
S EET 78 7% 102 9% 131 +111%P A 101 941 2% 1% 23% 28% 36%
/4% 1020 9% 1031 9% 101  +9.7%P JISERAMBIA ] 67 1730 13% 1 18% 7% | 26% | 27%
BASA/ZY | 150 14%| 161 15% 107  +8.0%P At /e alep 3990 13% 4 24% 4 28% 4 23% 1 1T%
B/ Z 390 4% 461 A% 117 £157%P Hg=s 1591 166 10% ¢ 18% | 22% | S50%
_Ar§_|cr|_—rL]1H|:|;3}-Q-7Haio| D MZ5H RDD HfAlO 2 J1&- 25t &5 7|HE AN 3_'MoH o8 97 87% 12% 1%
-HH'-*;oq Meap;rze ljOII _'I;I_al_ = ZﬁQ_o_‘_l_ ;%:zcﬂ)o ;l(_bl_‘fn El_go Ez A/ZEIH 157 13 12% 6% 5% 1% b6%
g 0 Q7S x A I 7HE A-8(2024F 128 HPAHE FUSFAL 7|F) = AFZ AT 205 204 20% 14% 19% 24% 24%
- BE Q2= AR AtE| 4 7| &, $H=27H43 www.gallup.co.kr W = 507 516 16% 18% 20% 19% 28%
Azw 5t 3070 2981 15% 15% 17% 22% 31%
5t 60 611 12% 8% 1% 24% 44%
N 255 2481 7% 6% 12% 22% 54%
Az Oy o4 8261 832 19% 19% 20% 21% 21%
Hapg Ha 3520 3320 12% 13% 17% 17% 1%
=z 2811 2841 19% 19% 17% 21% 23%
25 4% 4347 16% 16% 20% 24% 24%

- BOARE| O|2h2 2| A|A[SR| & SH=72% www.gallup.co.kr



xtLq 2|2l



A 247t L,

=
=

® ‘LiojA

(%)

0

o

— Y —=—

9¢€

SJIOALP 819D
eIsauopu]
eulyg
Aenbesed
saulddijiyd
02IX3N
akiun]
nJad

elqJeg
BIeAOIS
Jopend3
uesiyed
eunuabuy
e1}B0J)
BIUBAOIS
022040
puejod
elpu]
AemuoN
uspamg
SpuejJayiaN
eljedysny
[1zeag

uledg
puejaJ]
epeue)
wopbuly payun
?oued
s9)e)S payiun
Aley

3lyd
Auewusg
2940 YINOSxx
eishe|ey
EREEN)
puejui4
Buoy) buoH
ueder
puejieyl
& =0y

4071 = /41 35,515 WIN Worldviews Survey

= 0F 19~79A4] 1,085% Apg| 1o DHFQU Z AL SH27H= www.gallup.co.kr

=
=

2025 2

2~
=

.S WEAre. 202413 12

18 16~24Y

Qal
=2

ar

=
S

2025

=
=

100

<

Z

il

Il_j

2
(=

2

s

ilod



® 2ty AE: 72 2

U2)  WSH A AL Of 2t g5 HE L T+ F Lol THY I EUIN?
L) NN At A - A T, ¥R 7KU AROITE/ 0jn] AH 9, ¥ T THU Aotk
Worldviews Survey @) | SMYR jomn MR o YR BE/ /EA AHA @11, 3502 7k A& Qick/0|0] A QLT §k5 O 7Y AH|E Qo
2025 $I UGN AR YS | AN YS | SHAY X4 A
m o, o, o, o, o, _
4072 B 35,515 16% 14% 16% 46% 7% 20254 19 16-242 | ARl (R SR IO S TR SIS ToTe o
Ly 17,536 18% 15% 17% 42% 8% A3 OF 19~794| ZA} (") k5 5k5 FSO|E] O 713 =8/
Lojd [1797 14% 14% 15% 50% 7% T B ° S I 1A 1 o SEAH
Argentina 1,027 23% 14% 13% 41% 8% AR HE A" A s A8 s
Australia 541 12% 15% 21% 47% 6% FE 1,085 15% 2% 19% 56% 8%
Brazil 1,033 152/0 8:/; 192/0 462/) 1 12/0 Me oy 547 19% 3% 14% 53% 10%
Chile 1,095 15% 14% 20% 44% 7% TS 7955 I " 50 55
China 1,000 14% 9% 4% 72% 1% 25 = 7’ » ” . ”
Céte d'Ivoire 569 26% 56% 2% 15% 1% 30 172 36% 4% 30% 23% 7%
Croatia 531 15% 8% 1% 59% 6% 40ty 200 10% 6% 21% 56% 7%
Ecuador 708 19% 25% 1% 38% 6% 50K 225 2% 1% 15% 81% 2%
Finland 1,112 12% 4% 24% 50% 10% 60~79| 311 0% 5% 89% 6%
. France | 1 88[13 11% "% 500/0 2804 . W/ E 19-294] 92 57% 2% | 15% 26%
ermany | 1 17% 16% 2% 6% 7% o2y LA 30C 90| 39% 5% 28% | 21% 7%
Greece 500 13% 1% 25% 43% 8% S 4 102 15 o 19, o 139,
Hong Kong 516 5% 29% 29% 36% 2% =3 40H 0 >% 8% % o0% 3%
India 1,000 21% 25% 17% 30% 8% =58 50C 14 3% 16% 78% 3%
Indonesia 1,000 12% 20% 5% 48% 15% A 60~794 150 0% 4% 89% 7%
Ireland 1,013 14% 9% 20% 50% 7% o M 19~294 851 30% 58% 12%
Italy 995 18% 1% 20% MN% 1% of A 30CH 82 32% 3% 33% 25% 7%
Japan 1,131 12% 4% 29% A44% 10% A 40 98 5% 3% 27% 63% 1%
=South Korea | 1,085 15% 2% 19% 56% 8% gjjj 50EHH 112 2% 1% 83% 2%
L by 547 19% 3% 14% 53% 10% S ° ° ° °
L oj M 538 1% 2% 23% 59% 5% 018 60~794] 161 5% 89% 6%
Malaysia 1,008 26% 20% 24% 21% 9% zloiH 5/ /oY 26 - - - - -
Mexico 800 17% 23% 8% 48% 5% b 941 17% 1% 1% 66% 5%
Morocco 509 31% 28% 10% 26% 5% s o/qH A 1731 13% 1% 14% 56% 15%
N oy | 10311 1% | o | tax | ok | om A/l 9 % A% 2% | 49% %
orway , () () () (] (] Ho=H % % % % %
Pakistan 1,000 13% 21% 1% 50% 4% vl 126 ;/ 2% 380/ 86% 30/
Paraguay 500 21% 15% 6% 58% 0% >3 71 4% 4% 17%
Peru 1,204 22% 14% 10% 48% 6% D2l /2E|/7|E} 131 8% 17% 66% 10%
Philippines 2,000 18% 19% 8% 46% 9% Za AHEA 204 15% 5% 15% 57% 8%
Poland 632 1% 10% 14% 54% 12% ME = 5161 17% 2% 17% 57% 7%
Serbia 536 18% 9% 9% 60% 5% Azw Z5) 298 13% 0% 26% 54% 7%
Slovak!a 505 16% 8% 12% 59% 5% gl, 61 1 1% 1% 14% 57% 16%
Slovenia 716 17% 5% 12% 59% 7% FErRE 504 199 >, 6% 16% 8%
Spain | 1,014 9% 8% 19% 56% 7% o A= % % % % %
Sweden 1,004 18% 5% 16% 56% 5% /8] 3544 12% 2% 19% 55% 12%
Thailand 500 4% 8% 37% 47% 4% /M E/2% 1161 13% 4% 17% 59% 7%
Tarkiye 775 19% 8% 7% 64% 1% oz /Hat 1021 15% 1% 14% 67% 3%
United Kingdom 1,000 10% 19% 19% 48% 1% /4= 103 21% 1% 9% 61% 7%
United States 1,001 10% 12% 22% 49% 8% HAHS A7 161 15% 2% 17% 2% 5%
Vietnam 900 39% 58% 3% 2494 /3| 2 46 B B B _ _
- 20243 1294~2025'4 294 RA} 2k0] LIt & -
P =718 - 5OAFE| O]RES £32| A|A|5H2| 942, $H27421 www.gallup.co.kr

g

- =2 2025 1€ 16~24Y U= BF19~-79M| APS| A LI 2 BHIUZAL A H



0 0|AI- = X| °"C|'_T'_ AAE = =QCtn

L|2| AEHSHs LtO)



L{o|: 2718 (M)

L=
[

® AAR EYCHD L7|7| A|%st

or
or
Ly
Ly
Ly
87
87
1%
1%
(14
67
0s
0S
0§
LG
LG
4]
€9
€9
48
7S
48
48
GS
Gg
GS
96
99
94
LS
LS
LS
89
65
09

29
9
79

LL

€9

9¢€

022040
eulyy
Jopenog
uelisixed
sauiddijiyd
EREEN)
eisAe|ely
Aueuwuag
Slive}

nJad

elpu]
WeuUIaIA
B6uoy buoH
eIsauopu]
S9)e)S payiun
ueder
puejieyy
02IX3|N
puejaJ]
|lzedg
Aenbeued
wopbury payiun
epeue)
akian]
euljuabay
eljeJysny
AemuoN
BIMBAO|S
elqJes
9JIOAL,P 810D
BIUBAOIS
B9J0Y| YINOGxx*
puejod
spuejuayiaN
el}eoJ)
9oued
uledg

Area
usapamg
puejuiy

& =Hheoy

(M)

el
o
11

£ Lo|: 27}

Cha )|

F

oR

A|

KA
<0

'-

® AAZ2 OO

O

4

N
32! [32]

-
] F C2) [fs) Ty, 2] [ar) o) Io2)
I I Y N BN
iliiiiilllii T ‘_ I
™)
mm

<

<

< <

puejreyl
saulddijiud
uejsiyed
uapamg
9JIOALP 8100
nJad

02IX3N
eisAe|ely
Jopend3g
|lzeJg
Auewdan
022040
elpug
eISauopu]
euljuabay
S9}1e)S payuN
ClICe]
wopbury payun
Aenbeued
BIMBAO|IS
ueder
KemuoN
akijan|
puejod
BIUBAO|S
puejaJ]
eljedysny
Buoy BuoH
SpuejJayiaN
eulyy
aouel
epeue)
elqJes
el1eoJ)
EREENDS)
WeUlaIA
puejuiy
uledg

Aley

£9J0Y| YINOSxx
2& =Hoy

- 20243 12€~2025A 2¥ 407l= A4 QI 35,515 WIN Worldviews Survey

16~24Y A= 2F 19~79M| 1,085F Ate|H LI DHFU R AL SFH=7H www.gallup.co.kr

20259 14

-gt2e



® 521 329 37 ol 21

AFZEE0| QIAlBHE Lto| (4], BF)
° ° .. 34
202419 128~2025'1 28 (222 &ofckn | Axz o4 AR
40742 35,5158 ZAF | o7 Azt i | 9pn (@-0) (jﬂ)
Lto| @ L7 4o ®
A B 53 41 12
Argentina 55 41 13 333
Australia 55 44 10 38.1
Brazil 53 38 15 35.1
Canada 54 45 10 426
Chile 49 42 7 369
China 46 45 1 40.2
Cote d’Ivoire 56 36 21 21.2
Croatia 59 45 14 451
Ecuador 46 38 9 280
Finland 71 46 24 433
France 60 45 15 426
Germany 48 39 9 468
Greece 47 45 2 46.5
Hong Kong 50 44 6 472
India 49 40 10 298
Indonesia 50 41 10 31.5
Ireland 53 44 9 402
Italy 62 49 13 484
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Malaysia 48 38 10 31.8
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Peru 49 37 13 30.2
Philippines 47 32 15 25.7
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Serbia 56 45 11 439
Slovakia 56 42 14 428
Slovenia 57 43 13 463
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Thailand 51 26 26 415
Turkiye 54 43 11 34.0
United Kingdom 54 42 12 40.8
United States 50 42 9 38.9
Vietnam 49 46 3 33.1
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WIN gt heon
People globally are reevaluating their plans
for health, aging, and parenthood

11t July 2025

The Worldwide Independent Network of MR (WIN), the leading global association of
independent market research and polling firms, has released new findings from its
Worldviews Survey. This year’s survey captures the perspective and beliefs of 35,515
individuals across 40 countries. As we mark the World Population Day, the latest
results offer a revealing picture of how the world is rethinking longevity, ageing, and
family life. Tracking trends over six years, WIN has assessed and provided valuable
insights into global progress.

Let’s dive into the findings:
Over half the world hopes to live long and well — but few are making plans for it

Globally, 59% of people say they value quality of life more than longevity. Women
(61%) are more likely than men (57%) to prioritise quality over length of life. While 56%
of young people prioritise quality of life, this rises to 62% among those aged 65 and
over. Similarly, individuals with higher education levels are more likely to value quality:
just 55% of those with basic education say so, compared to 63% of those with a Master
or PhD. The countries where quality of life is most strongly prioritised include Paraguay
(77%), Turkey (75%), and India (75%). In contrast, countries such as Poland (37%),
Ivory Coast (41%), France (46%), Japan (47%), Greece (48%), Serbia (48%) and Hong
Kong (48%) show more moderate or even lukewarm support for this view.

Despite this widespread belief in the importance of living well, only 35% of people
globally say they are actively planning for ageing — through steps such as financial
preparation or healthcare directives. Even among the elderly, only four in ten strongly
agree that they’ve made such preparations. Interestingly, men are slightly more likely
than women to report taking action (37% vs. 34%).

Planning is most common in Indonesia (61%), China (59%), India (55%), and Pakistan
(51%) — countries where awareness around ageing appears to translate more readily
into action. On the other hand, Japan (12%), Serbia (18%), France (19%), and Greece
(19%) show the lowest levels of preparation.



Worldwide
I Independent Network
Of Market Research

People globally are more optimistic for a longer life

Nearly half of the global population (46%) express optimism about living a long and
healthy life. However, this hopeful outlook tends to decline with age — from 49%
among 18- to 34-year-olds to just 42% among those aged 65 and above. A similar trend
emerges with education: 53% of those with basic education are optimistic about their
longevity, compared to 46% of those with higher education.

Attitudes also vary widely by country. Optimism is highest in Thailand (83%), Indonesia
(77%), Vietnam (74%), China (74%) and Paraguay (73%). In contrast, populations in
Japan (11%), South Korea (26%), and France (26%) are far more sceptical about the
prospect of long, healthy lives.

Technology and medical innovation are widely seen as key contributors to longer life
expectancy. Four in ten people globally believe advancements in these fields will
significantly extend human life within their lifetime — a belief that grows stronger
with higher levels of education. Countries where this optimism is especially high
including China (65%), Mexico (60%), India (59%), and Vietnam (57%). Meanwhile,
more tempered views are found in Japan (22%), Serbia (28%), Morocco (28%), and
Finland (29%).

Cultural attitudes are shaping when the world feels old

Since 2018, people have been feeling younger for less time and older earlier. In 2025,
the average age at which people say they stop feeling young is 41 (down from 44 in
2018), while the age they start feeling old has dropped slightly to 53 (from 55 in 2018).

There are wide regional and national variations in perceptions of aging. In the MENA
region, people begin to feel old the earliest, at an average age of 48, whereas
Europeans feel old the latest, at 58. At the national level, Finland reports the latest
onset of feeling old at 71, followed by Sweden at 64. In contrast, people in Morocco
(36), China (46), and Ecuador (46) report feeling old before reaching 50.

Conversely, national-level data reveals striking differences in when people stop feeling
young, even within the same region. In Asia, for example, South Koreans report feeling
young until 51, while Thais stop feeling young at just 26. In Europe, some countries
report feeling young until their late 40s (e.g. Italy at 49, Spain at 48) compared to just
35 in Sweden. These contrasts underscore that perceptions of youth and aging are
shaped less by geography alone and more by specific cultural and societal norms at
the national level.
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A generation rethinking parenthood: a quarter of young people don’t want children

Globally, 16% of people do not have children and have no plans to. Amongst young
adults aged 18-24, that figure rises to 22%, with strong correlations to education
levels. The trend is particularly pronounced amongst women: only 10% of women
with basic education fall into this category, compared to 20% of women with a
Master's or PhD. A similar pattern is seen in men, though less steep — 9% of men with
basic education report no intention of having children, rising to 17% amongst those
with secondary education or higher.

Regionally, the trend is strongest in Europe (18%), followed by the Americas and APAC
(15%). Yet national variations are stark: in Thailand, 38% of women and 36% of men
say they don’t plan to have children — the highest globally. In contrast, in Vietnam,
virtually no one without children reports planning to remain child-free, followed by
Cote d’lvoire at only 2% for women and 3% for men.

Richard Colwell, President of WIN International Association, said:

“Around the world, people are thinking deeply about how they age, what it means to
live well, and whether parenthood is part of that journey. The findings point to a
complex and evolving portrait of modern life, and WIN hopes that this can spark
meaningful conversations amongst policymakers, healthcare providers, and
communities about how to better support people in making informed, empowered
choices about their future”.

-ENDS-

Media enquiries:

Elena Crosilla, WIN Coordinator
+39 335.62.07.347
E-mail: coordinator@winmr.com



mailto:coordinator@winmr.com

World Population Day

Worldviews Survey 2025




Thinking of having children




Thinking of having children Yes and No and
% within total population

already already
have
Total

By age group — Female

2022 18% 15% 18% 46% 3% ;
18to0 24 25t03435t044 45t054 55to0 64 65+

By gender By age group — Male
O v 0
14% 18% 7%
16%
(+)
14% 159
15%
17%
50% 42%
7% 8%

18to0 24 25t03435t044 45t054 55to0 64 65+

Source: WIN 2025. Base: 35515 cases. Female base: 17971 cases. Male base: 17536 cases.
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Thinking of having children Yes and Yes and No and

% within total population don’t already already
have have have

By education level

No education/only basic education 10%
Completed Primary QY

Female Completed Secondary School 14%
Completed High level education 18%
Master. PHD. 20%

No education/only basic education 9%
Completed Primary
Male Completed Secondary School 17%

Completed High level education

Master. PHD. 17%

kY Source: WIN 2025. Base: 35515 cases. Female base: 17971 cases. Male base: 17536 cases. a
Worldwide
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Thinking of having children Yes and Yes and No and

% within total population don’t already already
have have have

By employment

Working full (include self-employed) 6 iy V. S 6%

Working Part-time -~ 15% g%eEmsem 48% 7%
Fernale Unemployed - 19%  Tl%Taaeriaass 36% 0 10%
Student 4
Housewife A0 %mmse  66% 4%
Retired/Disabled 1%2% e 7% 5%
Working full (include self-employed) HEN8% i RO LY/ SN2 s e %,
Working Part-time O 21% i Y%eenmmvieasm 3% 1%
Unemployed - 24% P9%Uaamwidamssm 28% 0 13%
Male Student o s0%  SyssSS oY% 15%
Housewife 11% le%EmEEeems 50% 0 4%
Retired/Disabled 2% 7% 4%
. Source: WIN 2025. Base: 35515 cases. Female base: 17971 cases. Mala base: 17536 cases. 6
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Thinking of having children Yes and Yes and No and

% within total population don’t already already
have have have
TOTAL - 2025
GLOBAL | 16% 14% 16% 46% 7% FEMALE | 14% 8% 18% 53% 8%
FEMALE | 14% 14% 15% 50% 7% MALE | 14% 10% 19% 49% 8%

MALE | 18% 15% 17% 42% 8%

% 10% 54% 3%
9% 7% 44% 3%

FEMALE | 14% 12% 14% 53% 6%
MALE | 19% 16% 17% 39% 8%

FEMALE | 13% 20% 15% 4?*%
FEMALE |25% 54% 2% 18% 1% MALE | 21% 18% 15% 39% 8%
MALE |27% 58% 3% 12% 1%
Py MENA has only 2 countries. Africa has only 1 country. 6
“?l- Source: WIN 2025. Base: 35515 cases. Female base: 17971 cases. Male base: 17536 cases.
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Q8 - Do you plan on having children later on?



Thinking of having children

% within total population — No and don’t have children

—— MALE

B FEMALE
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According to you, at what age does someone starts feeling old?

% within total population

Mean Age
2018 2023 2025 Variation
By Men 55 54 53 -1
Gender Women 55 54 53 -1
18 -24 48 45 44 -1
25-34 50 47 46 -1
By 35-44 54 51 50 -1
Global Mean Age Age 45 - 54 58 57 56 -1
55-64 62 62 61 -1
2018 | 2023 | 2025 | variation oo 2 = 22 :
No education 59 51 52 +1
2> >4 53 -1 By Compl Primary 57 55 53 -2
Educational | Compl Secondary 55 54 53 -1
Level Compl University 54 54 53 -1
Compl Master, PHD 58 55 55 0
Working Full time 54 53 52 -1
Working Part ime 54 53 51 -2
By Unemployed 53 52 50 -2
Employment
status Student 49 47 44 -3
Housewife 55 53 52 -1
Retired/Disable 67 67 66 -1
Source: WIN 2025. Base: 35.515. The percentages corresponding to the option “Dk/Nr” have not been included o
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According to you, at what age does someone starts feeling old?
% within total population — Mean Age

Europe

58 59/ | - |

al]

o ‘ Variation
A

Variation

51

Variation

1

Source: WIN 2025. Base: 35.515. The percentages corresponding to the option “Dk/Nr” have not been included
In 2025, MENA has only 2 countries. Africa has only 1 country. @
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According to you, at what age does someone starts feeling old?

% within total population — Mean age
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®

¥

Independent Network
Of Market Research

# ik
WI e Q15 - According to you, at what age does someone starts feeling old?



.........................
oo 35, & SR
s
..............

see” 33 o33e
......



And at what age does someone stops feeling young?

% within total population — Mean age Ve
ean Age
_ 2023 2025 [ Variation

By Men 43 41 41 0
Gender Women 44 42 41 -1
18 — 24 36 33 32 0
25-34 38 36 35 -1
By 35-44 42 40 40 0
Age 45— 54 47 A4 43 -1
- 64 1
Global Mean Age > 6 > 49 49 0
65+ 57 54 54 0
2018 2023 2025 Variation No education 44 40 37 3
By Compl Primary 44 42 40 -2
44 42 41 -1 Education Compl Secondary 43 42 41 -1
Level Compl University 44 42 42 0
Compl Master, PHD 45 43 43 0
Working Full time 43 41 41 0
Working Part ime 43 41 40 -1
By Unemployed 41 40 38 -2
Employment Student 37 34 32 -2
Housewife 42 42 40 -2
Retired/Disable 56 52 52 0
Source: WIN 2025. Base: 35.515. The percentages corresponding to the option “Dk/Nr” have not been included @
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And at what age does someone stops feeling young?
% within total population — Mean Age

Source: WIN 2025. Base: 35.515. The percentages corresponding to the option “Dk/Nr” have not been included
In 2025, MENA has only 2 countries. Africa has only 1 country. @
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And at what age does someone stops feeling young?

% within total population — Mean age
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When do people start feeling old or stop feeling young?
% within total population - 2025

30%
25%
21% 228
20% ° 19%
15%
10%
5%
0% 0
10 20 30 40 50 60 70 80 90 100 110
—e—Cumulative start feeling old Cumulative stop feeling young
% Source: WIN 2025. Base: 35.515. The percentages corresponding to the option “Dk/Nr” have not been included
"’&g,i' g‘ s Q15 - According to you, at what age does someone starts feeling old?
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Quality of life is more important than length of life
% within total population

M 1+2+3 M 4+5+6+7 . 8+9+10

Total

By gender By age group

o @
Female Q w Male
61% 57%
33% 37%
6% 6%
18t024 25to34 35to44 45to54 55to64 65to+

- Source: WIN 2025. Base: 35.209 cases. g

gk Worldwide Q17_01 - Please indicate how much you agree or disagree with the following statements: - Quality of life is
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Quality of life is more important than length of life

% within total population

Wi

- 1+2+3

By education level

No education/only basic education

Completed Primary

Completed Secondary School

Completed High level education

Master. PHD.

Source: WIN 2025. Base: 35.209 cases.

M a+5+6+7

- 8+9+10

By employment

Working full (include self-employed)

Working Part-time

Unemployed

Student

Housewife

Retired/Disabled

Q17_01 - Please indicate how much you agree or disagree with the following statements: - Quality of life is

Worldwide
independent Network  more important than length of life
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Quality of life is more important than length of life
% within total population
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MENA has only 2 countries. Africa has only 1 country.

Greece

Japan

France

Cote dlvoire

.?!' ﬁi’ Worldwide . .
WI independent Network  more important than length of life

Of Market Research

Q17_01 - Please indicate how much you agree or disagree with the following statements: - Quality of life is

Poland



| am taking/have taken steps to prepare for old age (e.g., financial planning, healthcare directives)
% within total population

M 1+2+3 M 4+5+6+7 . 8+9+10

Total

By gender By age group

Female Male

34% 37%

45% 45%

22% 18%
18to24 25to34 35to44 45to54 55to64 65to+

- Source: WIN 2025. Base: 35.331 cases. %

E b Worduide Q17_02 - Please indicate how much you agree or disagree with the following statements: - | am taking/have
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| am taking/have taken steps to prepare for old age (e.g., financial planning, healthcare directives)
% within total population

Tiee

3
oo

A o
W

- 1+2+3

By education level

No education/only basic education

Completed Primary

Completed Secondary School

Completed High level education

Master. PHD.

Source: WIN 2025. Base: 35.331 cases.

- 4+5+6+7

- 8+9+10

By employment

Working full (include self-employed)

Working Part-time

Unemployed

Student

Housewife

Retired/Disabled

Worldwide

Q17_02 - Please indicate how much you agree or disagree with the following statements: - | am taking/have
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| am taking/have taken steps to prepare for old age (e.g., financial planning, healthcare directives)

% within total population
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Source: WIN 2025. Base: 35.331 cases. MENA has only 2 countries. Africa has

Argentina
Sweden
Slovenia

Brazil
Morocco
Finland

only 1 country.

Greece

France

Serbia
Japan

Y Q17_02 - Please indicate how much you agree or disagree with the following statements
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Technology and medical advancements will significantly extend human life expectancy in my lifetime
% within total population

M 1+2+3 M 4+5+6+7 . 8+9+10

Total

By gender By age group

@ @

Female Male
41% 44%
48% 46%
11% 10%

Source: WIN 2025. Base: 35.284 cases.

18to24 25to34 35to44 45to54 55to 64

%" ik Worldwide Q17_03 - Please indicate how much you agree or disagree with the following statements: - Technology and
WI Independent Network  medjcal advancements will significantly extend human life expectancy in my lifetime
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Technology and medical advancements will significantly extend human life expectancy in my lifetime
% within total population

Wi

- 1+2+3

By education level

No education/only basic education

Completed Primary

Completed Secondary School

w
—
c
o
0]
>
—+

Completed High level education

Master. PHD.

Source: WIN 2025. Base: 35.284 cases.

- 4+5+6+7

- 8+9+10

By employment

Working full (include self-employed)

Working Part-time

Unemployed

Housewife

Retired/Disabled

Worldwide

Q17_03 - Please indicate how much you agree or disagree with the following statements: - Technology and
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Technology and medical advancements will significantly extend human life expectancy in my lifetime
% within total population
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| am optimistic about living a long and healthy life
% within total population

M 1+2+3 M 4+5+6+7 . 8+9+10

Total

By gender By age group

Female Male

46% 46%

44% 44%

11% 10%
18to24 25to34 35to44 45to54 55to64 65to+

- Source: WIN 2025. Base: 35.362 cases. z
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| am optimistic about living a long and healthy life

% within total population

Wi

- 1+2+3

By education level

No education/only basic education

Completed Primary

Completed Secondary School

w
—
c
o
0]
>
—+

Completed High level education

Master. PHD.

Source: WIN 2025. Base: 35.362 cases.

- 4+5+6+7

- 8+9+10

By employment

Working full (include self-employed)

Working Part-time

Unemployed

Housewife

Retired/Disabled

Worldwide
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| am optimistic about living a long and healthy life
% within total population
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Total of 35.515 surveys worldwide

Dates: Dec. 2nd 2024 to Feb. 25t 2025

2024-2025
Countr Company Name Methodolo Sample Coverage :
4 pany 9y P g Fieldwork Dates
. . 30 Dec
1 Argentina Voices Research & Consultancy CAWI 1027 NATIONAL 2024 — 9 Jan 2025
2 Australia Luma Research Online Panel 500 NATIONAL 20-24 January 2025
3 Brazil Market Analysis Brazil CAWI 1032 NATIONAL 16-23 January 2025
4 Canada LEGER CAWI 1000 NATIONAL 9-19 January 2025
5 Céte d'lvoire EMC CAPI 569 NATIONAL 13-25 February 2025
6 Chile Activa Research CAWI 1095 NATIONAL 10-27 January 2025
7 China WisdomAsia CAWI 1000 URBAN Week 1-2 January 2025
M Croatia Institute for market and media CAWI 531 NATIONAL 17-23 January 2025
research, Mediana Fides
Centro de Estudios Y Datos -

9 Ecuador CEDATOS CAPI 708 NATIONAL 1-3 February 2025
10 Finland Taloustutkimus Oy Online Panel 1112 NATIONAL 16-24 January 2025
0 France BVA Xsight CAVYD' a/ noelnl'”e 1001 NATIONAL 6-7 February 2025
12 Germany Produkt+Markt CAWI 1000 NATIONAL 20 Dec 2024 — 6 Jan 2025
13 Greece Alternative Research Solutions CAWI 500 NATIONAL 5-20 December 2024
14 Hong Kong Consumer Search Group (CSG) Online Panel 516 TEI?EIISSRY 31 Dec 2024 -10 Jan 2025
15 India DataPrompt International Pvt. Ltd. CAWI 1000 NATIONAL 19 Dec 2024 - 20 Jan 2025
16 Indonesia DEKA Face to Face 1000 NATIONAL 12-25 December 2024
17 IF:;'OaLr']Z"C of RED C Research & Marketing Ltd CAWI 1013 NATIONAL 9-15 January 2025
18 Italy BVA Doxa CAWI 995 NATIONAL 13-16 December 2024
19 Japan Nippon Research Center, LTD. CAWI 1131 NATIONAL 22-27 January 2025
20 Malaysia Central Force International Online Panel 1008 NATIONAL 2-9 December 2024
21 Mexico Brand Investigation S.A.de C.V Online 800 NATIONAL 9-18 January 2025

i

b
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22
23
24

25
26
27

28

29
30
31

32

33
34
35
36

37
38
39

Country

Company Name

Methodology

Total of 35.515 surveys worldwide

Dates: Dec. 2nd 2024 to Feb. 25t 2025

Coverage

2024-2025
Fieldwork Dates

Morocco Integrate Consulting SARL Online 509 NATIONAL 21-24 January 2025
Norway Opinion AS CAWI 1031 NATIONAL 13-21 January 2025
Pakistan Gallup Pakistan CATI 1000 NATIONAL 3 Dec 2024 -2 Jan 2025
Paraguay ICA Consultoria Estratégica CATI 500 NATIONAL 8-31 January 2025
Peru Datum Internacional F2F 1204 NATIONAL 31 Jan —7 Feb 2025
- Philippine Survey and Research
Philippines Center, Inc. (PSRC) CAPI 1000 NATIONAL 14-31 January 2025
Poland Mareco Polska CAWI 1080 NATIONAL 18-22 December 2024
Serbia Institute for market and media CAWI 536 NATIONAL 17-23 January 2025
research, Mediana Adria
Slovakia Godinsight CAWI 500 NATIONAL 17-22 January 2025
Slovenia Institute for market and media CAWI 700 NATIONAL 17-21 January 2025
research, Mediana
South Korea Gallup Korea CAWI 1085 NATIONAL 16-24 January 2025
Spain Instituto DYM CAWI 1014 NATIONAL 16-20 January 2025
Sweden DEMOSKOP AB CAWI 1004 NATIONAL 21 Dec 2024 — 23 Jan 2025
Thailand INFOSEARCH LIMITED F2F 500 NATIONAL 22 Dec 2024 — 18 Jan 2025
The Netherlands | Motivaction International B.V. CAWI 1023 NATIONAL 6-18 December 2024
Turkey Barem CATI 775 NATIONAL 24-28 January 2025
United Kingdom  [ORB International CAWI 1000 NATIONAL 19-23 Dec 2024
USA LEGER CAWI 1000 NATIONAL 9-19 January 2025
Hanoi, Ho Chi
Vietnam Indochina Research (Vietnam) Ltd CAPI 900 Minh city, Da 1 14 o 2024 — 10 Jan 2025
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