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$HE SUA EME S TSUHE itz mEo SHE YR EME  |zARE ZUSEQIRI|E IS A E AL
20244 1€ 24~302 | AtE| & se IS HY & 95% 2024'3 1€ 24~302 | AfElls 1EAE A3 =X
gaErme 24 [@n i E @e | TF | ea sz MBI AL | (F) | AREI4 [ 19-294 | 300H | 400K | 50CH | 60-794)
A 10291 100%] 1,029 100%| 100 +3.1%P A L2 L2 7T S 7 Y S e
GBIt 4901 48%] 5181 50%| 106 +4.4%P CE K 4907 5183 16% 4 17% o 19% | 21% | 27%
ol 5391 52%| 511 50%| 095 +42%P A 339 Iy Te% | 15% 1 9% 2% L 29%
AFE 19-294 156 15%| 162} 16%| 104 +7.8%P A[E ME 2024 1941 18% 4 18% 4 18% | 19% | 26%
3004 1431 14% 1671 16%| 117 £82%P A3 313p 3331 M6% 4 17% o 20% 4 21%  25%
40t 1851 18%: 1961 19%i 106 +7.2%P HH/MS/EH 121 1091 16% 16% 19% 21% 28%
50°H 2111 21%] 2137 21% 101 £67%P B/ 1047 981 6% | 13% 4 8% | 2% | 32%
60~794| 334 3% 290  28% 087 E54%P M=/ = 961 981 5% 4% 8% | 22% o 3%
AoE Mg 2027 20% 1947 19%| 096 +6.9%P SABUE | 1500 54 T4 | 4% 19% o 21% | 31%
21%4/747| 313]  30%| 333 32% 106 +55%P CR=laln 430 ' N - - Ny
CH/ME/E% | 121 12% 1097 11%] 090 £89%P HYE s/a/oY 8 35 - - - - -
Y3/t 1041 10%] 981 9% 094 £9.6%P 3¢ 16 115 12% 4 22% | 26% | A0%
Sy 06| oul  og! 10% 102 +100%P NSER/ME Al 1627 176 8% | 10% | 17% | 33% | 31%
SAgA/AY | 150]  15%  154]  15%] 102  +8.0%P At/ 370y 362y 8% | 29% 4 28% | 19% 6%
ZRAZ 431 4% 44l 4% 101 £149%P qgss 1475 136 1% A% 7% L 22% | 5%
_ _ _ _ L s 62 65 91% 7% 1%
- APEIA IS §H 30| PAIHES RDD YA O 152U HE J|ut ZATH oaxyeg et | 1aal 139] 4% | 13% | s% | 10% | 5%
- o P 7HS x U Bl 7HE A E(2023'F 128 FYAUE RUSEAL 7|F) 2 AFZ AT 209 195 1 199 17% 21% 21% 22%
- BEOXHS ZAIE A4 7| E. &277 www.gallup.cokr Mg = A2} 4300 7% | 18% | 19% | 17% | 30%
~zy z3t 3120 325 13% | 4% | 20% | 26% | 27%
at 600 720 1% | 19% | 15% | 18% | 37%
i§  1E oj3f 265 306| 5% 6% | 1% | 25% | 53%
4z gz ol 4 7601 7181 20% | 21% | 23% | 19% | 18%
PETERCPN 3161 320 10% | 15% | 15% | 19% | 41%
25 400 415 18% | 17% | 21% | 20% | 24%
215 2991 2721 7% | 6% | 21% | 26% | 20%
29 DjE/H[E 289 315 48% | 29% | 14% 6% 2%
AElE 7| 6421 6100 1% | 12% | 23% | 27% | 36%
Ol &/ 7H/ArE 961 102] 2% 4% 9% | 24% | 60%
|EI
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© T MBS M3 O] & Q14| Q0K 20194, 20204, 20211, 202411 OF 4072 B

Q2w gy O oy O
@@ Net Score Net Score @ Net Score @
2019 25 2019 33 2019 18
2020 26 2020 35 2020 18
21 210]| A
e 2021 26 2021 35 2021 18
2024 N 28 2024 N 36 2024 A 20
2019 || 2 12 -7
2020 8 17 0
Z|0f| A
2021 7 13 0
2024 N 13 N 21 !
2019 48 54 43
2020 47 53 40
717 0f| M
2021 45 51 40
2024 S 10 N 16 I 3/
0f| =0f| A 2024 N 5y 2024 N 2024 N ;-
AT ROA 2024 NN 2024 N - 2024 I (o
-4 HE (@S]0l = M) O, DI FH: (B2 02| &
- Net Score( --ZIT 7t G+ % HE ST 7| AFEO|, S4(-)H 1™ R| oIt 77| AFZO| O 232 90|

- WIN World Survey. 2019 397=, 2020 347 =%, 2021142024 397 = XA} Of|&, AX = FAL2 20244 2 Z5F
- 522 2024 1Y 24~30Q =2 OF 19~79M| Ate| S LOHE DHFQU Z AL SH2Z42 www.gallup.co.kr



© U S M o8 A4 A7pY (ol014)
FAE HBES 43 o1 A4 [1/2] FAE HBES 43 o5 A4 [2/2]
WIN World Survey = WIN World Survey =
2024 UE 2| HOM 2|10 M 7t 0l 2024 Ol =0l M 2E 20N
B3 08 HNetS [ 3 10/ Net.S | HH i0["d3 | Net.S B3 08 H i NetS [ 3 i0]4dF i Net.S
3970 ™A 60%: 32%i 28| 52%i 39% 13| 67%; 27%; 40 3970 W 62%: 25%: 37| 59%i 33%: 26
L LA 65%i 29%i 36| 57%i 36%i 21 70%; 24%; 46 L LA 65%: 24%i A1 62%: 31% 31
L oA 56%; 36%i 20| 47%i 43% 41 64%; 30% 34 L oA 59%: 26%i 33| 55%i 36% 19
Argentina 57%;: 28% 29 53%: 27% 26 67%; 18% 49 Argentina 58%: 17% 41 59% 26% 33
Belgium A% 44% -3 35%F 49%: -14| 55%F 32% 23 Belgium 2% 37% 51 38%; 49%i -11
Brazil 55%: 37% 18 43%; 48% -5 58%¢ 33% 25 Brazil 62%: 27% 35 55%¢ 36% 19
Canada 70%: 18% 52 54%} 33% 21 78%i 13% 65 Canada 63%: 16% 47| 48%i 39% 9
Chile 60%: 31% 29 57%% 32% 25 70%i 23% 47 Chile 67%: 21% 461 63%: 27% 36
Cote dlvoire 53%: 44% 9 53%{ 43% 10 34%: 66%; -32 Cote dlvoire 52%: 36% 161 62%; 30% 32
Croatia 8% 48% 0] 39%i 57%: -18| 64%i 32% 32 Croatia 73%: 21% 52 62%i 35% 27
Ecuador 60%: 37% 23 57%: 39% 181 72%: 25% 47 Ecuador 64%: 30% 34 66%F 30% 36
Finland 64%;: 34% 30 75%i 22% 531 75%i 21% 54 Finland 70%: 14% 56 57%F 35% 22
France A% 49% -8 41%; 50% 91 63%; 30% 33 France 52%: 31% 21 48%; 42% 6
Germany 59%: 36% 23 53%{ 40% 131 73%F 20% 53 Germany 63%: 18% 45 54%{ 39% 15
Greece 58%: 41% 17 55%; 43% 12 65%; 34% 31 Greece 76%: 21% 55 67%; 30% 37
Hong Kong 66%: 30% 36 56%{ 37% 191 74%; 22% 52 Hong Kong 64%;: 28% 36 59%{ 35% 24
India 85%: 14% 71 62%; 35% 27 83%i 17% 66 India 83%: 15% 681 81%: 18% 63
Indonesia 78%;: 16% 62 53%; 29% 24 76%i 19% 57 Indonesia 62%: 21% 41 72%; 18% 54
Iran 64%; 32% 32| 40%i 50%i -10| 76%i 22% 54 Iran 67%; 28% 39 56%; 41% 15
Ireland 66%;: 21% 45 50%: 37% 131 72%: 17% 55 Ireland 59%: 13% 46 57%; 31% 26
Italy 38%: 60%i -22| 43%i 54%i -11 61%i 38% 23 Italy 60%: 34% 26 54%; 44% 10
Japan 31%: 52%i -21 16%; 74%;: -58 37%: 51%; -14 Japan 52%;: 28% 24 40%: 44% -4
Laos 57%;: 41% 16 50%; 48% 21 62%: 37% 25 Laos 52%; 46% 6 51%; 48% 3
Malaysia T1%; 26% 451 72%; 25% 471 70%; 28% 42 Malaysia 68%i 29% 391 71%; 28% 43
Mexico 78%i 21% 57 65%i 34% 31 75%i 25% 50 Mexico 77%: 19% 58 69%i 30% 39
Netherlands 59%: 19% 40| 49%; 28% 21 68%; 13% 55 Netherlands A4%: 15% 291 42%: 37% 5
Nigeria 9% 46% 31 63% 35% 28 54%; 41% 13 Nigeria 50%i 46% 4 53%{ 43% 10
Pakistan 68%;: 26% 42 58%i 32% 26 76%i 20% 56 Pakistan 59%: 27% 32 58%i 31% 27
Palestinian Territories 74%¢ 21% 53 67%; 28% 39 58%i 38% 20 Palestinian Territories 63%: 30% 33 62%; 32% 30
Paraguay 55%: 44% 11 40%{ 58%:; -18 Paraguay 59%: 38% 21 51%i 46% 5
Peru 56%; 38% 181 45%; 49% 41 67%; 28% 39 Peru 54%; 36% 18 57%; 38% 19
Philippines 73%; 22% 51 57%; 37% 20 79%i 19% 60 Philippines 59%i 31% 281 64%i 30% 34
Poland 59%: 29% 30 55%i 36% 191 68%: 23% 45 Poland 70%;: 16% 54 64%i 24% 40
Serbia 62%i 34% 28| b4%i 42% 121 62%; 34% 28 Serbia 79%i 16% 631 73%i 23% 50
Slovenia 60%: 38% 22 58%i 39% 191 81%: 16% 65 Slovenia 76%: 17% 59 74%i 23% 51
**xSouth Korea 64%: 33% 31 43%i 55%; -12 75%¢ 24% 51 **xSouth Korea 67%; 26% 41 65%; 31% 34
= 74%¢  24% 50 54%; 45% 91 85%i 14% 71 = 74%i 18% 56 | 76% 20% 56
LojAd 53%i 43% 10| 33%; 65%: -32| 64%: 35% 29 LojA 59%: 34% 25 55%i 41% 14
Spain 58%i 36% 221 61%i 32% 29 56%i 38% 18 Spain 65%i 28% 371 61%i 34% 27
Sweden 67%: 24% 431 65%i 27% 38| 75%i 20% 55 Sweden 60%i 21% 39 49%i 41% 8
Turkiye 50%i 45% 51 43%; 51% -8 53%i 41% 12 Turkiye 50%i 41% 9 51%i 42% 9
United Kingdom 62%i 21% 41 50%; 37% 131 70%; 19% 51 United Kingdom 59%i 21% 38| 61%] 27% 34
United States 61%i 19% 421 49%: 33% 161 70%: 16% 54 United States 59%i 17% 421 49%: 30% 19
Vietnam 89%i 10% 79 52%i 32% 20 90%i 10% 80 Vietnam 76%: 18% 581 79%i 15% 64
A AT FH (RS0 = HE) o[ R, O F: (B 2+ S) O R[A| 27 SAP AT G U(EASHA = FE) O R, O3 (B =+S) O| R AR L8
- 2023 F 12€~2024A 2 XA 2H0] 2710 2. Net.S(Net Score): & -0]"d ¥ S5 10| - 2023 1228~2024A 2 RAF 20 271F 2= Net Score: -4 F{-0|-dF z}0|

- 2h=2 20249 18 24~30Y W= TF19~79M] At2| A L0'E 2HFU ZAL oh=747 www.gallup.co.kr - 3h=2 202413 18 24~30 ™A= BF 19~79M] At2| o' 2HIURAL 3h=7HF
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42)  Hste Q2|Late| The 7t FHO M 4H-50| YOt O ZO{H Lt BAIL7F?
BHAS| O|HA, Ol H = O|RHA, "HE O|RR|A| 4, 'S O|”HA|A] ¥E
SOIM Eoll FAUAL. - LE-ZHOM [ F2INM / 7HFG0M / olE0fl M / AE 20N
FHE SHS 43 [1/5 LE -2 HM Net
20244 19 24~30Y | AtE$ A5 LT HWE | s | @2/ M 03 Score
2 OH19~794] RAL @ i = = = © °
oYLt o|A=R|z Pt iggHE (A | B (AB)
RE] 10291  10% 54%] 28% 5% 3% 64%] 33% 31
g g4y 5181  15%i 59%i  20% 3% 2% 74%| 24% 50
oA 511 5% 49%1  37% 6% 4% 53%] 43% 10
olag 19~294 1627  12% 46% 28% 8% 6% 58%f 36% 22
30cH 1671 18%: 38% 34% 9% 1%  56%; 43% 13
40ty 196 9% 60%i 26% 3% 1% 69% 30% 39
50CH 213 7% 63%] 27% 2% 1% 70% 29% 41
60~794] 290 7%  58%]  28% 4% 5% 64%i 31% 33
M/ A 19294 831 19%: 58% 13% 4% 5% 77% 18% 59
ofziy LA 30 88 30%: 39% 24% 6% 69% 31% 38
kA 40CH 100F  14%  67% 17% 2% 82% 18% 64
kA 50CH 1061 10% 67%i 21% 2% 77% 23% 54
A 60~794 140 7% 61%]  24% 4% 4%  68%] 27% A1
ol 4 19~294 79 4%  33%] 43%  13% 7% 37%| 56% -19
of44 300| 78 3% 37% 45% 12% 3% 40%] 57% -17
o{44 40ty 97 4% 52%i  37% 4% 3% 56% 41% 15
o{44 50C) 107 4%  58%i  33% 3% 2%  62%| 36% 26
0] 44 60~79A 150 6% 54%i  32% 4% 5% 60%i 35% 25
2o &/U/0Y 35 - - - - s
2HE Y 115 A% 62%i  28% 4% 2%  67%f 2% 35
IS R/MBIAl 1760 12%  54%i  25% 6% 2% 66%] 31% 35
AHEL/2tE] 3621  13%;  55% 26% 5% 0% 68%f 31% 37
HYze 136 5% 50%] 36% 5% 4% 55%] 40% 15
SHA 651 NM% 2%  31% 7% 9% 53%| 38% 15
221 /2E|/7|E 139 7% 52%|  31% 3% 6% 59%i 34% 25
Maps HA 3200 13% 57%  23% 5% 3% 70%| 27% 43
25 4157 10%;  54% 26% 6% 4%  64%; 32% 32
2 272 7% 50%]  38% 4% 1% 57% 42% 15
s Me 1947 1% 52% 28% 3% 6% 63%] 31% 32
oI/Z 7| 333 6%  56%i  29% 8% 1% 62% 36% 26
/M Z/2 % 109F  13% 50%| 29% 6% 2% 63%| 35% 28
/Mt 981 13%  49%] 31% 3% 4% 62%] 34% 28
/45 98 10% 58% 24% 6% 1% 68%| 30% 38
BA/ A 1541  13% 52% 30% 2% 4%  65%] 32% 33
/A E 44 - - - - - - -
- 50AHE| O|F2 2| HA|SFA| Of 5. eh=47 www.gallup.co.kr



A MBS M3 [2/5] H2IM Net
20244 19 24~30Y | AtE$ A OjLAHE HE | s | 22/ M gAME S
MIRI979M ZAH | @) | Do 2E T
oYLt o|A=R|z Pt iggHE (A | B (AB)
ZA| 1,029 9% 34% A1% 13% 2%  43%; 55% -12
qe 24 518 13% 4% 36% 8% 2%  54%; 45% 9
o g 511 5% 28% 46% 18% 3% 33%; 65% -32
A 19~294 162 15% 19% A1% 20% 5%  34%; 60% -26
30CH 167 10% 25% 43% 21% 2%  35%; 63% -28
40ty 196 8% 37% 41% 12% 2%  45%; 53% -8
50CH 213 5% 41% 45% 7% 2% A46%; 52% -6
60~79A| 290 8% 42% 39% 10% 1% 50%i 49% 1
A/ =g 19~29M 83 28% 31% 29% 9% 3% 59%; 38% 21
Az H 300 88 17% 34% 38% 8% A%  50%F 46% 4
A 4004 100 1% 43% 34% 9% 3% 54%; 43% 11
= 5004 106 A% 45% 46% 5% 49%; 51% -2
A 60~794| 140 8% 47% 35% 10% 0% 55%i 45% 10
O /g 19~29A4| 79 2% 7% 53% 31% 7% 9%i 84%  -75
0f-d 30CH 78 1% 15% 48% 35% 17%; 83%  -66
0f/d 40y 97 4% 31% 48% 15% 2%  35%i 63% -28
044 50CH 107 6% 37% 43% 10% 3% 43%{ 53% -10
O 60~79A| 150 8% 37% 43% 10% 2%  45%; 54% -9
2 &/U/0 35 = = . . . . - -
g 115 4% 41% 42% 1% 1%  45%F 53% -8
75 B/MH| A 176 8% 37% 40% 14% 1%  45%F 54% -9
AP /2] 362 9% 30% 44% 14% 3%  39%i 58% -19
v = 136 6% 38% 42% 1% 3%  44%; 53% -9
sk 65 22% 17% 43% 14% 4%  39%; 57% -18
B2 /2E|/7|Et 139 11% 36% 39% 13% 1%  48%F 51% -3
Mare B 320 14%:  42%)  34% 8% 2% 56%i 42% 14
=z 415 8% 32% 42% 14% 3%  41%; 56% -15
2E 272 3% 30% 49% 17% 34%; 66%  -32
29 M2 194 10% 26% 47% 15% 2%  36%; 62% -26
QX /E7| 333 7% 37% 39% 15% 2%  A4%i 54%  -10
QH/ME/EH 109 12% 33% 39% 13% 3%  45%; 52% -7
L2 /HEt 98 9% 43% 36% 10% 2%  51%F 47% 4
/35 98 10% 38% 38% 1% 3%  48%F 49% -1
HAHEA/EYE 154 9% 32% 48% 9% 2%  41% 57% -16
B/ Z 44 - - - - - - - -

- BOAKE| DI 2H2 2| H|A[SFR] ¢4E. SH=7H% www.gallup.co.kr



S HHE Y7 [3/5] 7N Net
20244 19 24~30Y | AtE$ A5 LT HWE | s | @2/ M 03 Score
HITOE19~79M ZAF | (&) | T7° T °T - 5 °
oYLt o|A=R|z Pt iggHE (A | B (AB)
ZA| 1,029 19% 56% 20% 4% 1%  75%F 24% 51
4 H4Y 518 27%:  58% 12% 2% 2% 85%i 14% 71
o g 511 1% 53% 29% 6% 1%  64%; 35% 29
A 19~294 162 21% 38% 27% 10% A%  59%i 37% 22
30CH 167 16% 54% 25% 4% 1%  70%; 29% 41
40ty 196 19% 58% 20% 2% 1%  76%; 22% 54
50C4 213 17% 62% 19% 3% 78%F 22% 56
60~79A 290 21% 61% 15% 2% 1% 82%i 17% 65
A/ A 19~294) 83 33% 44% 14% 6% 3%  77%; 20% 57
Az H 300 88 29% 55% 12% 1% 84%; 16% 68
A 4004 100 28% 58% 12% 3% 86%; 12% 74
= 5004 106 19% 73% 7% 1% 92% 8% 84
A 60~794| 140 29% 56% 13% 1% 2%  84%i 14% 70
O /g 19~29A4| 79 9% 31% 40% 15% 5% 40%; 55% -15
Of 44 30CH 78 2% 52% 40% 1% 2%  54%; 44% 10
0f/d 40y 97 9% 57% 29% 5% 67%; 33% 34
O 44 50CH 107 14% 51% 30% 5% 65%; 35% 30
O3 60~79A 150 15% 65% 16% 3% 1% 80%; 19% 61
2 &/U/0 35 = = . . . . - .
g 115 17% 61% 19% 1% 2%  78%F 20% 58
75 B/MH| A 176 19% 61% 16% 3% 1% 80%i 18% 62
AP /2] 362 18% 54% 23% 4% 2% 72%; 27% 45
gz 136 15% 59% 22% 1% 1%  73%F 26% 47
sk 65 22% 39% 26% 8% A%  62%F 34% 28
B2 /2E|/7|E} 139 26% 49% 20% 1% 1% 76%; 24% 52
Mare B 320 23%i  56%] 15% 4% 2% 80% 18% 62
Sk 415 19% 55% 21% 4% 1%  74%F 25% 49
ZH 272 16% 56% 24% 4% 1%  71%i 28% 43
29 M2 194 18% 56% 19% 3% A%  74%i 22% 52
QH/E7| 333 20% 50% 25% 4% 1% 70%; 30% 40
/M E/E4 109 19% 62% 16% 3% 1%  81%; 19% 62
L2 /HEt 98 19% 60% 15% 5% 1%  79%¢ 20% 59
/35 98 15% 57% 22% 6% 72%; 28% 44
HAHEMA S 154 19% 59% 16% 3% 3%  78%F 19% 59
B/ Z 44 - - - - - - - -

- BOAKE| DI 2H2 2| H|A[SFR] ¢4E. SH=7H% www.gallup.co.kr



FIE Q8BS EH [4/5] ol =0 M Net
20244 19 24~30Y | AtE|$ A5 LT HE | s | 22/ M igAME S
MIRI979M 24 | @) | Lo 2 = I
oYLt io|AR|z PuctiggHY (A | B) (AB)
RE] 10291 18% 49%] 22% 4% 7% 67%| 26% A1
- 5181  26%i 48%i  16% 3% 7% 74%i 18% 56
ol 511 9%  50%!  29% 5% 7% 59%] 34% 25
olag 19~294 1627  25%. 31%] 24% 9% 12% 56% 32% 24
30cH 1671 20% 45%] 21% 6% 7% 65% 28% 37
40t} 1961  16% 57%] 18% 4% 5% 72%; 23% 49
50CH 2137 13%  51% 26% 1% 8% 65%| 28% 37
60~794] 290  17%:  54%  22% 2% 6% 71%| 23% 48
M/ A 19294 83  44%: 32% 12% 6% 7% 75%| 17% 58
ofaiy LA 30 88 31%: 38% 16% 5% 1% 68% 21% 47
i 40CH 100f 20%: 61% 10% 2% 8% 80%f 11% 69
kA 50CH 1061 20% 55% 18% 1% 6% 75%i 19% 56
A 60~794| 140 23%. 50%i 20% 2% 5% 73% 22% 5]
o] 4 19~294 79 5%: 30%, 37/%. 12% 17% 35% 48% -13
o] 44 300y 78 7% 54% 28% 8% 4%  61%] 36% 25
o{44 40t| 971 12%i  52%i  27% 7% 2% 64%| 34% 30
o{44 500 107 7% 47%|  35% 1% 9% 54%| 36% 18
0] 44 60~79A 150  11%:  58%  23% 1% 7% 69%| 24% 45
2o &/U/0Y 35 : - - - e
2HE Y 1150 17%  51%] 19% 3%  10% 68%] 22% 46
IS R/MBIAl 1760 16%  50%i  21% 5% 7% 66% 26% 40
AL/ 3627 17%:  48%) 24% 3% 8% 64%, 28% 36
Hyze 1360 14% 54%] 24% 4% 4% 68%| 27% 41
SHAY 651  31%  29% 22% 7% 1% 60%] 30% 30
22 /2 E|/7|E 1391 20%  49%|  22% 5% 5% 69% 26% 43
Mk Ha 3200 21%: 50% 19% 3% 7% 7% 22% 49
25 4151 18%  A7%  22% 4% 9% 65%| 26% 39
2K 272 14%;  50%  27% 4% 5% 64%] 31% 33
2w Me 1947 18% 42%] 26% 4% 9% 61% 30% 31
oIM/Z 7| 333)  20%:  46%i  22% 5% 8% 66%| 26% 40
/M E/EH 109 15% 59% 19% 3% 4% 75%] 21% 54
LF/det 98 2% 61%) 19% 3% 4% 74%i 23% 51
/As 98¢ 19%  48%] 20% 3% 10% 67%| 23% 44
BA/SAE S 1541 16%  47%]  26% 5% 7% 63%] 30% 33
BH/AE 44 - - - - - - -

- BOAKE| DI 2H2 2| H|A[SFR] ¢4E. SH=7H% www.gallup.co.kr
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20244 19 24~30Y | AtE$ A OjLAHE HE | s | 22/ M gAME S

MIRI979M ZAH | @) | Do 2E T
olFAN  jolmmA axn gAY W B @B

A 1,029 15% 51% 26% 5% 4%  65%i 31% 34

g =8 518 22% 54% 18% 3% 1%  76%i 20% 56
o1 511 7% 47% 34% 8% 4%  55%i A% 14

A 19~294 162 18% 38% 27% 10% 6% 57%i 37% 20
300 167 18% 37% 32% 10% 4%  55%; 41% 14

40t 196 13% 50% 26% 6% 4%  63%i 32% 31

50Ly 213 13% 54% 27% 2% 4%  68%i 29% 39
60~794M 290 13% 63% 21% 1% 3%  76%i 22% 54

A/ g 19~294 83 33% 43% 14% 8% 3%  75%F 22% 53
HEe 2 30 88 30% 44% 16% 4% 6%  74%i 20% 54
=g 400 100 19% 55% 18% 2% 6% 74%i 20% 54

=48 500 106 15% 60% 20% 1% 1%  75%F 21% 54

=g 60~794 140 17% 62% 19% 0% 2%  79%i 19% 60

o’g 19~294 79 3% 34% 1% 12% 10% 37%; 53% -16

01’ 30ty 78 4% 29% 49% 17% 2%  33%} 65% -32

01’g 40ty 97 7% 45% 34% 1% 2%  53%i 45% 8

01’ 504 107 12% 48% 33% 3% 4%  60%i 36% 24

O’ 60~79M 150 8% 65% 22% 2% 3%  73%% 24% 49
e 5//01¢ 35 - - - - -
2 Y 15  13%; 58%] 19% 4% 6% 72% 23% 49

IS B/MEI AL 1768 21%  M%E 29% 6% 3% 62%] 35% 27

AR /22 3627 12%; 50%] 28% 6% 4% 62%; 34% 28
Hgxe 136 10% 59% 25% 2% 4%  69% 27% 42

&/l 65 24% 34% 24% 9% 8% 58%; 33% 25

22 /2E|/7|Et 139 15% 55% 24% 3% 3% 7% 27% 44

Mare B 320 18%: 57% 20% 2% 3%  75%| 22% 53
& 415 16% 47% 27% 6% 5%  62%; 32% 30

UE 272 9% 49% 30% 8% 3% 59%; 38% 21

29 M2 194 15% 49% 23% 6% 7%  64%; 29% 35
UM/ 333 15% 49% 26% 7% 3%  64%; 33% 31

/M E/E3 109 13% 54% 27% 2% 3%  68%; 29% 39
F/Het 98 18% 55% 20% 5% 2% 73%; 25% 48
/8= 98 17% 53% 25% 2% 3%  70%; 27% 43

B/ EEY 154 12% 49% 29% 6% 5% 61%; 34% 27
/A E 44 - - - - - - -

- BOAKE| DI 2H2 2| H|A[SFR] ¢4E. SH=7H% www.gallup.co.kr



S8 X -39 212, Y= xrol

14



OF L1gd 2p0] gEf [ 'q°d2l 71217 & MO (%)

49| 7|37t of o

2| 25104 of

® u12|- 72 B2 7|39 4 Afo|: I

[ /9 _E Aley % [ )7 ._ VAS [ Auewusn
[ 19 _E eneoJ) i [ VA7 ._ 6¢ 3 B3JOY YINOSxx
_ £9 |[ 17 JAW vea 7 0 [ 7€ [ e
_ €9 | [ELE ueder 7 [0 [ 7€ u eoueyy
_ €9 [ ZZ 14 nzeig ol £ [ 8¢ % eneosy
| 29 | 9C E] ®dueld & | 4 N [ [ nze.g
_ G |[ €€ g Avewusg = [ ¢r W[ 8t 3 Aeu
[ LS I 929319 5 [ bA72 B ()7 % 0JIXa
_ g || BIUBAO|S mw Ty | [ 0F % wnibjeg
_ 55 || e1qJas L 0F W[ 6E [ ueds
V| a1ud S 66 | £ A eUeON
_ ¥s I B30 YINOSxx L [0 1€ ¥4l ?410Mp ®10D
_ S | | 02IX3 S0 6 W[ £C W efoung
_ 0s |[ 07 A e/tanL == (%57 7 Bluano|s
Cér | [ St I3 wnors U6 WM [ 97 ueder
_ Ly | [ Z€ N puepd o 96 W 05 [j 29919
_ Ly Il (9§72 ] uspams o —9¢ [ [ 9¢ % spueleyieN
17 | [ 65 A epeued o 9% W [ vE @ pueod
_ v | [ 9 4l vssried 5% W Lv A ned
[ o | oy E] ssuoiis) uelunssied . [ SE€ T [ [z ] selonula] uelunssied
9 [ 7 [ Pueud S OSE W [ 77 A eunusbwy
17 [ 9¢ AW ureds o G B [ 07 % puepd
_ 52 | [ €7 | spueusyieN zwr - ve T L7 | elques
G | [ v [ puepd gl ioa— 05 3 Jopend3
[ | 17 N sews pauun = [ ¢ T | [7 [ wopbury payun
_ 68 | v 48 sopend3 o 2 28 soel
= _ S7__ Il ‘entesd % C0E W [ 7E [ saespaun

eunUab.Y 5 [ 62 W (8L el
[ & | JA7 elIabIN gz e 97 % epeue)
S S [ or [ wosounipawn X% Toz mmm [ ov [ vepans
e ] §S niad T u__u sz 1 GG N epul
F &z | 95 soe s v (22 A versdied
sz || T ] (%72 9JIOAIP 910D I~ W [ZC T /G [j eisauopu]
Cve GG H3W eisfelen B X2 gz | [ 85 A buoy buoy
=7 DA ¢ L Mo = (0C 00 /G KN esfeew

E ~

weulal H Aenbeue
_M__ ___ mw H buoy mwoz % . _MWH_-I_lw.@IW mm.c_%___ﬂ_#_
=3 [9 A seuiddiiyd 0 IS | 7L [; weuaip
(5] 19 AN eisouopul o el [ 9% K rued
[E— [ 66 P & eheee Y ELE— I | 17 A E& =t

WIN World Survey

2
=

20243 2

2]~
=

f&=. 20234 12

R
& www.gallup.co.kr

=

=]

2

4= T 19~794 A=l g IHE 2HY

Z
[

24~30¢

2
=

20243 1

o

/HIEA /|

- B0 0] YRt 7|8|7) o HCE, 04 o] Fof £F0

-5t

15



16

® U232 B3 3¢

= 48 20|: =71

- 10 O
Qzta] 7|5 LA H A0 & Z1ZF ol LA X0
WIN World Survey A2f2| 7|2], HE ELy {40  Net A 2Y A, FEEH 6140 Net
(A)H | 2fo] | (B)H | o Score () | FY | (D)H juzoy| A Score
2024
OOt gt | AT | g8 (AB) s0 | 55 | 9o [uMY] g (CD)
3970 = "W 13%i 39%i 43% 4% -30 7% 41%; 33% 12% 6% -26
L kA 17%; 45%; 34% 4% -17 9% 47%; 29% 9% 6% -20
Lo 9%i 33%i 54% 4% -45 6%i 35%F 38%; 16% 6% -32
Argentina 17%; 40%% 36% 6% -19 7%} 42%i 35% 7% 9% -28
Belgium 9%; 35%i 49% 8% -40 2% 40%i 4% 0% 17% -39
Brazil 7%i  27%i 63% 3% -56 4% 39%i 42% 9% 6% -38
Canada 9% 39%i 46% 5% -37 2% 46%i 27%F 18% 7% -25
Chile 1% 30%¢ 54% 5% -43 4% 32%i 46% 11% 7% -42
Cote dlvoire 3% 31%; 25% 2% 18 21%i  31%; 39% 6% 2% -18
Croatia A% 26%i 67% 3% -63 2%{ 38%i 43%{ 15% 2% -41
Ecuador 14%;:  47%¢ 39% 1% -25 9%i 50%i 34% 4% 3% -25
Finland 8% 44%i 46% 2% -38 21%;  46% 3% 19%i 10% 18
France 6%  26% 62% 7% -56 2%i 32%i 43%{ 14% 8% -41
Germany 6% 33%i 57% 1% -51 1% 37%; 48%; 10% 4% -47
Greece 10%i  31%{ 57% 2% -47 4%; 50%i 36% 6% 4% -32
Hong Kong 16%i 63% 17% 1% -1 1% 58%F 22% 2% 7% -1
India 29%:  A7%; 24% 1% 5 16%; 55%; 25% 3% 1% -9
Indonesia 17%: 67%¢ 11% 1% 6 9% 57%i 22% 9% 3% -13
Iran 14%;  21%; 63% 2% -49 4% 18%i 29%i 42% 6% -25
Ireland 1M1%i 37% 47% 5% -36 2%  40%i 35%] 14% 9% -33
Italy A%;  26%; 67% 2% -63 3%;  38%F 42%; 13% 5% -39
Japan 6% 13%i 63% 17% -57 1% 26%i 37%i 24%; 13% -36
Laos 18%i 56%i 25% 1% -7 14%; 54%; 30% 1% 1% -16
Malaysia 19%i 55%{ 24% 2% -5 16%; 57%; 20% 4% 2% -4
Mexico 6% 35%i 54% 5% -48 2%i  48%i 42% 4% 3% -40
Netherlands 5%i 43%i 45% 8% -40 2%;  36%i 36%F 16%; 11% -34
Nigeria 18%i 47%; 35% 0% -17 28%i 33%i 39% 0% 0% -1
Pakistan 21%:  26%; 46% 7% -25 12%;  22%i 24%; 34% 8% -12
Palestinian Territories 6% 40%; 46% 8% -40 1%i  27%} 35%i 31% 6% -34
Paraguay 18%i 45%; 36% 0% -18 8% 66%i 18% 3% 5% -10
Peru 15%i 51%; 31% 2% -16 7% 47%i 36% 6% 4% -29
Philippines 24%:i  61%F 13% 2% 11 10%i 64%; 18% 6% 2% -8
Poland 5%i 41%; 45% 9% -40 3%;  34%F 36%; 16%i 11% -33
Serbia 9% 32%i 55% 1% -46 6% A41%i 34%F 15% 3% -28
Slovenia 5%i 36%i 55% 3% -50 2%i  45%i 38%F 10% 6% -36
*xSouth Korea 15%i 28%i 54% 3% -39 3%, 39%i 47% 8% 3% 44
LA 22%i  37%; 40% 1% -18 5% 48%i 40% 5% 2%  -35
LojAd 8%F 19%i 68% 5% -60 1% 29%i 55%i 11% 4% -54
Spain 14%;i  36%; 45% 1% -31 3% 39%i 40%; 13% 5% -37
Sweden 8% 43%i 47% 2% -39 5% 46%F 26%] 17% 6% -21
Tarkiye 28%i 20%i 50% 2% -22 13%: 33%F 39% 8% 8% -26
United Kingdom 10%i 49%F 35% 6% -25 1% A1%T  32%F 16% 7% -28
United States 13%i  41%; 40% 7% -27 5% 34%i 30%; 21% 9% -25
Vietnam 12%F  69%F  19% 0% -7 1% 72%i  16% 6% 2% -12
- UzfE] 7|5): A BCE OlA1 Q| 7|8|7F Tf B, " 20| giTt, ‘Oj4d0| f AL}
-3 A% QT B 018 FO £20| O &L, ‘WY SS3ILE, O 20| 4% O Y
[ HIZOI/HIHAOI B S-S HIR B4 B7L F7PE £8 7|Z 2D, Y8 BIHs A Y7 Of MuHY 914 02 ot
- &2 4(Net Score): ¥+ (BFE)7F LW G 2Lt 6140 §8], & (L?ﬂl 7t 3™ 0’do| 28, 00f| 7I7tE2 45 8 Azt A S
- =7t & 2023H 128€~2024F 2 397|== WIN World Survey. $t=7% www.gallup.co.kr
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n
Ho

HEEL e 7|87t Y Bt 22 O Mo A2isty Yt HE) M USHA| = XM= Erd 2t Bl w et of
OtY ™ FLq 2f0| GiTh1L A 2fsty LY 7t? 0’49 20 20| § &AL Sty |y 7L, ot Y SS5tht LAY 7t?
olzla|.7ad - = A LEA] o2 ASt= o] 20| AF L LEA F H| W Sk -
20249 194 24~302 | ApE 4 HE ril - _‘uﬂa _‘%(il 1 :°ELL Net 20243 19 24~30Y | AfE4 ; ELE r_:—l HOEIMT;'_ DOIO:r e i et
A2 OF 19~794] RAL (@) o’d 713 = od 7|3 2E/ Score A2 OF 19~794 R AL (@) ol 29 :ll_“:l od 29 2SR g/ Score
Cf BITHA) [XP0] eitt of Mop@) SEZE (AB) O &Cho | S65tHH |H 2oho %g [ 8EAHY CD)
| 1,029 15% 28% 54% 3% -39 HA 1,029 3% 39% 47% 8% 3% -44
ge "4 518 22% 37% 40% 1% -18 ge "4 518 5% 48% 40% 5% 2% -35
0] A 511 8% 19% 68% 5% -60 0] A 511 1% 29% 55% 1% 4% -54
A 19~294 162 22% 30% 44% 4% -22 A 19~294 162 7% 44% 34% 9% 6% =27
3004 167 19% 23% 57% 2% -38 3004 167 7% 41% 45% 2% 4% -38
40CH 196 7% 31% 57% 5% -50 40ty 196 2% 48% 47% 2% 1% -45
5004 213 1M% 26% 60% 3% -49 50CH 213 35% 56% 7% 1% -56
60~79A 290 16% 30% 53% 2% -37 60~79A 290 1% 31% 51% 16% 2% -50
A/ A 19~29M 83 43% 40% 17% 26 ey A 19~294 83 12% 57% 20% 1M1% -8
Ay e 300 88 35% 39% 27% 8 HE 2 300 88 14% 55% 24% 2% 5% -10
o4 4oty 100 11% 42% 44% 2% 33 e4g 40ty 100 3% 60% 34% 2% 1% 31
4 50 106 8% 32% 59% 1% 51 &g 50 106 39% 61% -61
24 60~794 140 19% 34% 46% 1% -27 24 60~794 140 1% 37% 48% 1% 3% -47
o 19~294| 79 1% 20% 72% 8% 71 o4 19~294 797 1% 31% 48% 7% 13% 47
o 30rH 78 2% 4% 91% 3% 89 o 30 78 26% 67% 3% 4% 67
0} A4 40T} 97 3% 20% 69% 7% -66 01-d 40ty 97 1% 35% 60% 3% 1% -59
o4 50r4 1071 14% 19% 62% 5% -48 o’g 504 107 32% 51% 15% 3% -51
o4 60~794| 150 | 12% 26% 59% 3% -47 0l 60~79M| 150 1% 25% 52% 20% 2% -51
AN 5/A/Y 35 - - - - - A /Y0 35 - - - - -
A 115 9% 32% 58% 1% -49 A3 Y 115 36% 60% 2% 3% -60
I 5 B/MH| A 176 22% 25% 51% 2% -29 7| s R /MH A 176 6% 41% 50% 2% 2% -44
AP /2 362 13% 26% 58% 2% -45 AP /2] 362 3% 48% 46% 0% 2% -43
HgFH 136 8% 23% 63% 5% -55 HgFe 136 1% 24% 47% 25% 3% -46
Sy 65 26% 35% 38% 2% -12 ShAd 65 5% 49% 22% 20% 4% =17
DRI/2E|/7|Ef 139 16% 33% 45% 6% -29 B2 [2E|/7|E 139 2% 26% 47% 19% 6% -45
AMEFe 24 320 20% 31% 45% 3% -25 AeFE Ha 320 5% 40% A44% 8% 3% -44
=5 415 16% 29% 52% 3% -36 s 415 3% 42% 44% 9% 2% -41
e 272 7% 22% 69% 1% -62 Zle 272 1% 33% 57% 6% 3% -56
2" M 194 16% 23% 57% 4% -4 2" Mg 194 1% 43% 47% 6% 3% -46
QA /77| 333 12% 27% 56% 4% -44 X/ 7| 333 3% 36% 48% 1% 2% -45
/M E/EH 109 20% 28% 50% 2% -30 QA/ME/EH 109 2% 48% 42% 7% 1% -40
Zz/Met 98 16% 32% 51% 1% -35 ZF /et 98 8% 35% 49% 8% 1% -41
/4 98 18% 34% A47% 2% -29 /4 98 4% 43% A% 8% 4% -33
BAHEAHEE 154 15% 24% 57% 3% -42 BAHEAHEE 154 2% 33% 55% 6% 3% -53
JHR/MAZ 44 - - - - - dHR/MAZ 44 - - - - -

- 50AFE| D RE2 2] H|A[5H2| 5. 2t=72E www.gallup.co.kr - BOAFE| O|2H2 2| A|A[SHR] OF5. TH=72% www.gallup.co.kr
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® At 1Azk Z oo FH: I7HE
A2 -ZHAA| 2 = MB| 2 73
WIN World Survey A - A —|2;7:' 43| & I of 037:'
2024 AL ;e ou AL et ou
3970 =2 ™+ 18%i 79% 3% 7% 91% 2%
L kA 16%i 81% 3% 4% 94% 2%
Loy 20%i 77% 3% 10%; 88% 2%
Argentina 35% 61% 1% 8% 88% 1%
Belgium 17% 79% 1% 12% 86% 2%
Brazil 24% 73% 3% 13% 85% 2%
Canada 12% 86% 2% 5% 94% 1%
Chile 24% 69% 7% 1% 86% 3%
Céte dlvoire 14% 85% 1% 3% 96% 1%
Croatia 22% 75% 3% 4% 95% 1%
Ecuador 19% 79% 2% 1% 87% 2%
Finland 14% 83% 3% 10% 89% 1%
France 15% 81% 1% 5% 93% 2%
Germany 9% 88% 3% 6% 93% 1%
Greece 23% 75% 2% 8% 92% 1%
Hong Kong 14% 80% 5% 10% 88% 2%
India 25% 74% 2% 10% 89% 1%
Indonesia 3% 91% 6% 3% 91% 6%
Iran 37% 63% 1% 3% 96% 1%
Ireland 1% 87% 2% 5% 93% 1%
Italy 15% 79% 6% 1% 94% 2%
Japan 1% 80% 8% 5% 90% 1%
Laos 13% 86% 1% 2% 97% 0%
Malaysia 21% 77% 1% 14% 85% 1%
Mexico 22% 73% 5% 18% 73% 9%
Netherlands 1% 86% 3% 5% 93% 2%
Nigeria 75% 25% 0% 29% 71% 0%
Pakistan 13% 80% 7% 3% 90% 7%
Palestinian Territories 8% 83% 8% 0% 94% 6%
Paraguay 14% 86% 0% 8% 92% 0%
Peru 14% 86% 1% 6% 94% 1%
Philippines 9% 91% 0% 2% 98% 0%
Poland 13% 81% 5%
Serbia 20% 75% 5% 3% 96% 1%
Slovenia 17% 80% 3% 2% 97% 0%
**South Korea 24% 74% 2% 7% 92% 1%
L 23% 76% 1% 3% 95% 2%
LojAd 25% 72% 1% 1% 88% 1%
Spain 1% 86% 3% 4% 95% 1%
Sweden 9% 89% 1% 7% 92% 1%
Tarkiye 12% 87% 1% 4% 95% 0%
United Kingdom 13% 83% 1% 8% 90% 3%
United States 13% 84% 4% 8% 90% 2%
Vietnam 3% 96% 1% 1% 98% 1%
- 271 =, 20234 12~4~2024‘—1 2 397= WIN World Survey
- Sh=2 2024 1€ 24~30 A= OF 19~794| ZA}. sH=2748 www.gallup.co.kr

Y2 Hets A 137 HAUA, UH A 5 o Yo EH oz DEHH2 H0o| QYN
/A 1EE Y51 B TE A0 UAFUIN?
2| A - Z Ty ol MBI =2 ol AS
20008 12 24302 | A4 oo B 2:1 cnETE ";E
A2 O 19~794 ZAF | (F) ALt ol cf gu;; ALt 4SS u; Zﬁ
od =
R 1,029 i 24% 74% 2% 7% 92% 1%

g 948 5181 23% 76% 1% 3% 95% 2%
o] 4 5111 25% 72% 4% 1% 88% 1%

oA 19~294 1621 26% 69% 5% 10% 90% 1%
30t 1671 27% 71% 2% 15% 82% 3%
40ty 1961 23% 76% 1% 8% 90% 2%
50LH 2131 26% 71% 3% 5% 94% 1%
60~794| 290 1 20% 80% 1% 2% 97% 1%

M/ A 19~294 831 25% 75% 4% 9%

Aye 'g4d 300 88 24% 75% 1% 7% 90% 3%
g 40CH 100} 23% 77% 1% 4% 94% 2%
A 50CY 106 | 26% 71% 3% 3% 95% 1%
LA 60~794 1400 19% 81% 1% 98% 1%
o 19~294 791 27% 63% 10% 15% 83% 1%
o A4 30CH 781 31% 66% 3% 23% 74% 3%
o 4004 971 23% 75% 2% 12% 86% 2%
01 50CH 107 27% 70% 3% 7% 93%

04 60~794| 150 | 20% 79% 1% 3% 97%

g 5/Y/E 35 - - - - - -
AE 1151 26% 73% 1% 5% 95%
IS 2 /MH Al 176 24% 73% 3% 6% 94% 0%
AR /22 3621 27% 71% 2% 1% 88% 1%
HYzH 1361 18% 78% 4% 4% 95% 2%
&H Al 651 25% 68% 7% 5% 93% 1%
22 /2E|/7|Et 1391 22% 78% 7% 89% 4%

Maps Ha 320 24% 75% 1% 3% 95% 1%
e 415§ 24% 74% 3% 7% 92% 1%
e 2721 23% 73% 3% 12% 87% 1%

EERE 1941 24% 72% 4% 6% 92% 2%
Q1M /A7 3337 22% 75% 3% 6% 93% 2%
/M ZE/2% 1091 29% 70% 0% 7% 93%

L=/ Mat 981 26% 73% 1% 5% 95%

/4% 981 30% 70% 12% 88%

BA gAY 154§ 20% 78% 2% 1% 88% 1%

JEAZ 44 - - - - - -
- 50AF| O|2h2 2| A|A|SHA| . =74 www.gallup.co kr
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® 34 =7 oY AN =71E

Y ZHO|M 22 €4 A-S off QFMSEE I L7 Y 7t?
WIN World Survey T o Py 42) At W ZAOM B2F UG AL 0 QFMSTEL YL 7t?
2024 S 2 =
J%rHotrh 98 | Net.S |1ZCHOMCH Q2 [NetS IZCHOMCH Q& [NetS oot 18 20300 | atega |BE SUSCL LAULT? et
I ERE 60%; 36% 5% 24| 71%] 26% 4% 45 48% 46%| 6% 2 22 ot 19-79M ZAb | (@) | LEC | ot | 28/ Score
Argentina 35%: 58% 6% -23| 45% 47%] 8% 2| 26%| 9% 5% -43 (A) B) SwA™ (A-B)
Belgium 53% 41% 6% 12| 68% 27%! 5% 41| 38%| 55%| 7% -17 : = 5 =
Brazil 35% 64% 1% 29| 42%] 57%1 1% -151 28%| 71%| 1% -43 s L}EZ" 1'2?2 g:;’ ‘g; 3; §§
Canada 65%: 29%i 7% 36| 80% 17%i 3% 63| 50%| 40%| 10%i 10 = =7 7 7 ”
Chile 1% 75%. A% 54| 29% 67%| 4% -38 13%| 83%| 4% -70 il o111 46% 51% 3% o
Cote divoire 74% 26% 1% 48| 81% 18% 1%i 63| 56%| 43% 1% 13 HAYPE 19-294 1621 58% 39% 4% 19
Croatia T2%: 24% A% 48| 84%1 12%| 4% 72 61%| 35% 4% 26 30TH 1671 63% 34% 3% 29
Ecuador 27%: 72%i 1% 45| 31%! 69% -38¢ 23%i 75%| 2% -52 40ty 1961 70% 30% 0% 40
Finland 68% 23%i 9% 45| 77%1 17%1 6%l 60| 60%| 28%| 12%i 32 50LH 2131 74% 25% 1% 49
France 46%: 2% 12% 4| 62%i 28%i 10%i 341 32%| 54% 14% -22 60~79M| 2901  62% 33% 5% 29
Germany 60%: 35% 5% 25| 73% 23%] 4%l 50| 48%| 46% 6% 2 N/ 19294 831 92% 7% 1% 85
Greece 55%: 43% 2% 12| 74%1 23%1 3% 511 36%| 62%| 2% -26 ofaye 14 300 88! 84% 10% 5% 74
Hong Kong 72%:  22% 7% 50 77%; 15% 8% 62% 67%F 27% 6% 40 A 40CH 100 91% 9%, 82
India 1% 27% 1% 44 83% 16% 1% 67 59%i 40% 1% 19 LAY 50CH 106 87% 12% 1% 75
Indonesia 79% 19% 2% 60 90% 8% 2% 82 67% 30% 3% 37 H}g 60"'79*‘" 140 75% 22% 3% 53
Iran 67%: 30%i 2% 37| 75% 24%1 1% 511 60%| 36%i 4% 24 FEET 5 5 5 -
Ireland 52%: 44% 5% 8| 70%i 28%i 2% 42 34%| 58% 8% -24 Z;';j ;;EHZ%“ ;Z gg; % 7% ;‘Z
Ttaly 47%; 4T%i 5% 0| 65%; 30% 5% 35; 32%| 63% 5% -31 o > = .
Japan | 57% 24%: 18%| 33| 70% 15%| 15%| 55 45%| 33%| 22% 12 ©1°8 40r 97| 48% 51% 1% -3
oA 50CH 1071 61% 37% 1% 24
Laos 76%: 24%i 0% 52| 84% 15% 1% 69| 68%] 32% 36 S
Malaysia 61% 38%i 1%l 23| 80% 20% 601 42%f 5% 2% -14 91’d 60-79M 1501 50% 44% 7% 6
Mexico 2% 76% 2% 54| 28% 72% -44 7 16%] 81%F 3% 65 e s5/U/AY 35 - - - -
Netherlands 71%:  21% 8% 50 82%: 13% 5% 691 61%F 29% 10% 32 A Y 115 72% 25% 3% 47
Nigeria 50%: 50% 0% 0| 50% 50% 0i 50% 50% 0 IS B/ME| Al 176 63% 34% 3% 29
Pakistan 68% 31% 0% 37| 71% 29% 420 51%| 47%0 2% 4 ApEL/2HE] 3621 69% 30% 1% 39
Palestinian Territories 82% 0%] 18% 82| 88% 12% 88 75% 25% 75 gy 136 51% 47% 2% 4
Paraguay 45%: 55%i 0% -10| 55%] 44% 1% 11| 35% 65% -30 shAY 651 62% 35% 3% 27
Peru 43%: 56% 1% -13| 52%{ 47% 1% 51 34%{ 64% 2%; -30 D2l/2E|/7|Et 139 67% 27% 6% 40
Philippines 83%;: 16% 1% 67 81%i 17% 2% 64 84%i 15% 1% 69 NEpe HA 320 71% 27% 2% A
Polan.d 56% 30% 15% 26 69% 18% 13% 51 43% 41% 16% 2 %E 415 64% 33% 3% 31
Serbia 56%: 38% 6% 18| 75% 21% 4% 54| 37%| 55%i 8% -18 A 0721 6% 35% 3% e
Slovenia 7% 17%] 6% 60| 84%) 12%) 4%l 721 70%| 22%i 8% 48 T ;1 = ST 5% oA % 5
*+South Korea 65% 32% 3% 33| 85% 13%] 2% 72| 46%| 51% 3% -5 a2 o; /7] 1331 eao 33% o o
Spain 64%: 32% 4% 32| 76% 21%] 3% 55| 52%| 43% 5% 9 el ° ° °
Sweden 72%: 25% 2% 47| 84% 14%i 2% 70| 60%| 37%| 3% 23 LA /M Z/2% 109 70% 26% 4% 44
Tarkiye 68%: 28%i A% 40| 76%i 2% 2%i 541 61%| 34% 5% 27 gF/det 98 63% 32% 5% 31
United Kingdom 60%: 36% 4% 24| 76% 21% 3% 55| 45%| 50% 5% -5 /85 981 64% 35% 1% 29
United States 63% 29% 8% 34| 76% 17%] 7% 591 51% 40%i 9% 11 HA gAY 1541 68% 30% 2% 38
Vietnam 93%: 7% 0% 86| 96% 4% 9221 9% 9% 82 YAz 44 - - - -
- 20233 12€8~2024H 28 RAF 20 F71E 2. Net.S(Net Score): " 1Z C'(F)-"OtH 4§ F 20| - 50AtE| DO|2F2 2| A|A|5FA| Q4. SH=74E www.gallup.co.kr
- 3h22 2024 12 24~30Y = B 19~79M AFS| LIS BHIQ R AL 3F2 743 www.gallup.co.kr
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WIN iepenstn e
Women’s safety emerges as a global concern

8" March 2024

The Worldwide Independent Network of MR (WIN), the world's leading independent
association in market research and polling, today reveals the Annual WIN World Survey,
exploring the views and beliefs of 33,866 people in 39 countries across the globe.
Today WIN releases the latest results on gender equality, safety and violence, to track
and understand if there are any improvements around the world in terms of equal
opportunities and rights.

The summary of findings is as follows:

1. Safety concerns

46% of women globally do not feel confident or safe when walking alone at night in
their neighborhood. Numbers are even more critical in certain geographical areas: 64%
of women in the Americas report not feeling safe, 47% in Africa and 45% in Europe.
However, in the MENA region only 28% of women share the same feeling.

Zooming into specific countries, Latin America regions are perceived as the least safe:
83% of women in Chile don’t feel safe walking alone, followed by 81% in Mexico and
75% in Ecuador. In Europe, Italy (63%), Greece (62%) and Ireland (58%) report the
highest percentage of women feeling unsafe, but even in France (54%) and the United
Kingdom (50%) the situation is concerning.

In APAC, Malaysia (56%) and South Korea (51%) are the two countries with the highest
percentage, while in Vietnam and in the Philippines only 9% and 15% report feeling
unsafe.

2. Violence against women is on the rise

An increasing number of women globally (+4% from 2019) answered positively when
asked if they suffered any kind of violence (physical or psychological), totaling to 20%.
Regionally, the number changes significantly. In Africa the number is particularly high,
with 49% of women saying they suffered a form of violence in the last year, followed
by the MENA region (27%) and the Americas (24%).

Younger women globally seem to be particularly affected: between the ages of 18
and 24, 27% say they have suffered some kind of violence, between the ages of 25



CWIN it
and 34 the figure is 23%. This is also true when looking at sexual harassment

specifically, with 19% of women aged 18-24, and 14% aged 25-34 confirming they
have been a victim of sexual harassment.

Once again Africa is the most affected region, where overall 28% of women say they
have been victims; specifically in Nigeria, where 47% of women say they have
suffered sexual harassment. Other countries with a high percentage of sexual
harassment against women are Mexico (25%) and Brazil (20%).

3. Improvements on achievements in Gender Equality at work

Although men are generally more optimistic than women, compared to 2019 there’s
an improvement in the perception of gender equality in several areas. After two
years of stagnation at 26%, now 28% of the global population believes that gender
equality has been achieved at work — with 20% of women and 36% of men believing
this.

In contrast, 44% of the global population still believe that women have fewer job
opportunities than men. In Europe (66%) and the Americas (54%) this percentage is
the highest, with Croatia (81%), Italy (80%), and France (75%) perceived as the
countries with the fewest job opportunities for women.

Politics is also an area flagging a slow improvement. From 2% in 2019, now 13% of
the global population believes that gender equality has been achieved in this area.
Once again there’s a strong disconnect between men’s (21%) and women’s (13%)
perceptions. There are also strong geographical differences, in the MENA region 45%
still believe that gender equality in politics has not been achieved, followed by 41% in
APAC.

An area which sees a decline in perceived equality is “at home”. While 48% of people
in 2019 believed that gender equality was achieved within the home environment,
now only 40% had that perception. In Africa this feeling is stronger than in other
regions with 55% of people reporting that gender equality has not been achieved at
home.

Vilma Scarpino, President of WIN International Association, said:

“These findings underscore the urgent need for progress in ensuring safety and equal
opportunities for all. The unsettling figures on the general sense of unsafety for



WIN G
women, and the increase in violence against them can’t be ignored. At WIN our
mission is to shed light on pressuring issues such as these in the hope that one day
we'll see radical improvements in the findings of our global survey, signaling a safer,

|)I

kinder, and flourishing world for al

-ENDS-

Media enquiries:

Elena Crosilla, WIN Coordinator
+39 335.62.07.347
E-mail: coordinator@winmr.com
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Level of achievement in Gender Equality - 2024 o
% within total population — Net Index INDEx = [ —
Total By gender
o O NET 0 NET o NET
@@ INDEX @ INDEX @ INDEX
At work 60% 32% 28 65% 29% 36 56% 36% 20
DK: 8% DK: 6% DK: 8%
Politics 52% 39% 13 57% 36% 21 47% 43% 4
DK: 9% DK: 7% DK: 10%
At home* 67% 40 70% 24% 46 64% 30% 34
DK: 6% DK: 6% DK: 6%
Arts 62% 37 64% 40 59% 26% 33
DK: 13% DK: 12% DK: 15%
Sports 59% 26 62% 31% 31 55% 36% 19
DK: 8% DK: 7% DK: 9%
Definitely achieved/ Not really achieved/
To some extent achieved SIS ot at all achieved
Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
T *Base: 33386 cases. No data in Paraguay o
L
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Level of achievement in Gender Equality - 2024
% within total population — Net Index

NET —
INDEX e BELULCEN — BRGIL

O O @)
Total Male Female QO
Net Index Net Index Net Index @
2019 25 2019 33 2019 18
2020 26 2020 35 2020 18
At work
2021 26 2021 35 2021 18
2024 N 28 2024 N 36 2024 N 20
2019 | 2 2019 12 2019 -7
2020 8 2020 17 2020 0
In politics
2021 7 2021 13 2021 0
2024 1 13 2024 N 21 2024 B
2019 48 2019 54 2019 43
2020 47 2020 53 2020 40
At home*
2021 45 2021 51 2021 40
2024 S 40 2024 N 26 2024 N 34
Arts 2024 N 5y 2024 S 2024 N
Sports 2024 N -, 2024 N S 2024 I

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
*Base: 33386 cases.
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Q5. To what extent has gender equality achieved in your country in the following fields?




Level of achievement in Gender Equality - 2024

O 0O
% within total population — Net Index @ @
Definitely achieved/ Not really achieved/
@ To some extent achieved BTB Not at all achieved
By age group
At work Politics At home* Arts Sports
18-24 64% 29% 54% 38% 67% 27% 64% 25% 61% 33%
DK: 7% DK: 8% DK: 6% DK:11% DK: 6%
25-34 63% 31% 51% 40% 67% 28% 60% 28% 58% 34%
DK: 6% DK: 9% DK: 5% DK:12% DK: 8%
35-44 61% 32% A 39% 67% 27% 60% 26% 58% 33%
DK: 7% DK: 9% DK: 6% DK: 14% DK: 9%
45-54 61% 32% 52% 39% 66% 28% 60% 26% 58% 33%
DK: 7% DK: 9% DK: 6% DK: 14% DK: 9%
55-64 59% 33% 53% 39% 68% 26% 64% 23% 58% 33%
DK: 8% DK: 8% DK: 6% DK: 13% DK: 9%
65 + 53% 36% 52% 40% 68% 24% 66% 19% 59% 32%

DK:11% DK: 8% DK: 8% DK: 15% DK: 9%

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.

i, BaS€: 33386 cases. No data in Paraguay
B
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! W y N Worldwide Q5. To what extent has gender equality achieved in your country in the following fields?
I of Mparkel Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Level of achievement in Gender Equality - 2024
% within total population — Net Index

=
7

No education/
only basic
education

Completed
Primary

Completed
Secondary
School

Completed
High level
education

Master.
PHD.

At work

58%
DK: 9%

53%

DK:11%

60%

DK: 8%

63%

DK: 6%

64%

DK: 4%

By education level

33%

36%

32%

31%

32%

Definitely achieved/

To some extent achieved

Politics
50% 37%
DK: 13%

47% 40%

DK:13%

53% 38%

DK: 9%

52% 42%

DK: 6%

54% 42%

DK: 4%

At home*

59%

DK: 7%

59%

DK: 8%

67%

DK: 7%

70%

DK: 5%

70%
DK: 3%

BT

34%

33%

PASY)

25%

27%

o

Arts

50%

DK: 18%

51%

DK:17%

61%

DK: 14%

66%

DK:11%

65%
DK: 9%

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
*Base: 33386 cases. No data in Paraguay
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Not really achieved/
Not at all achieved

32%

32%

25%

23%

PAY/S

Sports

56% 30%

DK: 14%

52% 37%

DK: 11%

59% 32%

DK: 9%

60% 33%

DK: 7%

59%

36%
DK: 5%

GBI
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Q5. To what extent has gender equality achieved in your country in the following fields?

©

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Level of achievement in Gender Equality - 2024

% within total population — Net Index

Definitely achieved/

Not really achieved/

T

i TTB To some extent achieved BTB Not at all achieved
By employment
At work Politics At home* Arts Sports
Working full . .
(include 65% 31% 54% 40% 70% 26% 64% 26% 61% 33%
self-employed) DK: 4% DK: 6% DK: 4% DK: 11% DK: 6%
Working 63% 30% 50% 40% 67% 27% 59% 25% 56% 35%
Part-time DK: 7% DK: 10% DK: 6% DK: 16% DK: 10%
Unemployed 50% 39% 47% 42% 58% 33% 54% 31% 55% 35%
DK:11% DK: 11% DK: 9% DK: 14% DK:11%
Student 61% 31% 54% 39% 66% 28% 65% 23% 59% 34%
DK: 8% DK: 7% DK: 6% DK:13% DK: 7%
Housewife 53% 34% 47% 40% 63% 30% 56% 29% 55% 33%
DK: 13% DK: 13% DK: 7% DK: 16% DK: 12%
Retired/ 539% 34% 549 37% 70% 23% 66% 19% 59% 31%
Disabled
DK: 13% DK: 9% DK: 7% DK: 16% DK: 10%
Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
R, Base: 33386 cases. No data in Paraguay
b
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Level of achievement in Gender Equality - 2024 o

% within total population — Net Index INDEX [ - Bl
© 0 @ Arts Sports
@[EJ] 52 B & B 2 38 p & 3% B &
Argentina 29% 57% 28% 67% 18% 41% 58% 17% 33% 59% 26%
Belgium 3% 41% 44% 55% 32% 6% 42% 37% -11% 38% 4%
Brazil 18% 55% 37% 58% 33% 36% 62% 27% 20% 55% 36%
Canada 52% 70% 18% 78% 13% 47% 63% 16% 9% 48% 39%
Chile 29% 60% 31% 70% 23% 46% 67% 21% 37% 63% 27%
Croatia -1%  48% 49% 65% 33% 53% 74% 21% 27% 62% 35%
Ecuador 23% 60% 37% 72% 25% 34% 64% 30% 36% 66% 30%
Finland 31% 64% 34% 75% 21% 55% 70% 15% 22% 57% 35%
France 7% 42% 49% 63% 30% 21% 53% 32% 7% 48% 42%
Germany 24% 59% 36% 73% 20% 45% 63% 18% 15% 54% 39%
Greece 17% 58% 41% 65% 34% 55% 76% 21% 37% 67% 30%
Hong Kong 36% 66% 30% 74% 22% 36% 64% 28% 24% 59% 35%
India 72% 85% 14% 83% 17% 69% 83% 15% 63% 81% 18%
Indonesia 62% 78% 16% 76% 19% 41% 62% 21% 54% 72% 18%
Iran 32% 64% 32% 77% 22% 39% 67% 28% 15% 56% 41%
Ireland 44% 66% 21% 72% 18% 46% 59% 13% 26% 57% 31%
ltaly -22% 38% 60% 61% 38% 26% 60% 34% 11% 55% 44%
Cote d'lvoire 8% 53% 44% 34% 66% 16% 52% 36% 32% 62% 30%
Japan -21% 31% 52% 37% 51% 23% 52% 28% -5% 40% 44%
Laos 17% 58% 41% 62% 37% 5% 52% 47% 3% 51% 48%

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
. %E’*"éﬁ%g- *Base: 33386 cases. No data in Paraguay o
FTE &
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Level of achievement in Gender Equality - 2024 o
% within total population — Net Index INDEX [ - Bl
Q 0O Arts Sports
@ [EJ] g 5§ g £ 5t B &

Malaysia 45% 71% 26% 70% 28% 39% 68% 29% 43% 71% 28%
Mexico 56% 78% 21% 75% 25% 58% 77% 19% 39% 69% 30%
Netherlands 40% 59% 19% 68% 13% 29% 44% 15% 5% 42% 37%
Nigeria 3% 49% 46% 54% 41% 4% 50% 46% 10% 53% 43%
Pakistan 42% 68% 26% 76% 20% 32% 59% 27% 26% 58% 32%
Palestinian T. 52% 74% 21% 58% 38% 33% 63% 30% 30% 62% 32%
Paraguay 11% 55% 44% - - 21% 59% 38% 5% 51% 46%
Peru 18% 56% 38% 67% 28% 18% 54% 36% 19% 57% 38%
Philippines 52% 74% 22% 79% 19% 28% 59% 32% 33% 64% 30%
Poland 29% 59% 30% 68% 23% 55% 70% 16% 40% 65% 25%
Serbia 28% 62% 34% 62% 34% 64% 79% 16% 49% 73% 24%
Slovenia 22% 60% 38% 81% 16% 59% 76% 17% 51% 74% 23%
South Korea 31% 64% 33% 75% 24% 40% 67% 26% 35% 65% 31%
Spain 22% 58% 36% 56% 39% 37% 65% 28% 27% 61% 34%
Sweden 43% 67% 24% 75% 20% 39% 60% 21% 8% 49% 41%
Tirkiye 5% 50% 45% 53% 41% 9% 50% 41% 9% 51% 42%
United Kingdom 40% 62% 21% 70% 19% 38% 59% 21% 34% 61% 27%
United States 42% 61% 19% 70% 16% 42% 59% 17% 19% 49% 30%
Vietnam 79% 89% 10% 91% 10% 58% 76% 18% 63% 79% 16%

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
*Base: 33386 cases. No data in Paraguay
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Level of achievement in Gender Equality - 2024 By region
% within total population — Net Index At work, at politics, at home, arts, sports

Net Index @[m] AN et index

AT WORK [ 63% ]\ 33% 30 AT WORK { 57% M 35% | 22

atpouTics | 48% || 45% | 3 MENA EUROPE— TPoumes { 53% H 38% J 15
— i * 0, 0,

arvomer | 66% || 31% | 3 Widdle East and aTHOMEr | 68% | 25% ] a3

ais | 61% | 32% 29 ARTS | 63% | 21% | 42

SPORTS [ 56% N 399% } 17 SPORTS [ 57% H 35% } 22

'Il?c?];ig:wzlii:::cvaeccllw/ieved \J AT WORK [ 68% H 27% ‘ 41
BTB mgt ;ia::lyaacﬂ:(i;\;edd/ Agﬁigc_ AT POLITICS [ 51% \ 41% \ 10
AT HOME* [ 71% H 25% @ 46
ARTS | 64% | 26% | 38
BTB o SPORTS | 64% || 29% = 35
AT WORK [ 61% M 30% \ 31
| arroumies | 51% M 38% \ 13 Net Index
AMERICAS | sriower  69%  22% 47 ATwor | 51%  45% @ 6
ARTS | 62% @ 24% | 38 AFRICA — | sreoumcs | 58% | 39% 19
SPORTS | 57% || 33% @ 24 aTHOME* | 43% || 55% @ --12
ARTS | 51% | 41% 10
Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been SPORTS ( 58% “ 36% ‘ 22
..:z_sngggi:,.. plotted. *Base: 33386 cases. No data in Paraguay @
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Job opportunities and career

0 O
% within total population @['Il]
2024
9% 17% ‘
33% 45%
54% 34%
1% 1%
| -
[}
ge,
c
"TB % 2022/2023
= )
9% 16%
33% 45%
52% 34%
2022/2023
6% 5%

WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES

Source: WIN 2024. Base: 33866 cases.

Source: WIN 2022/2023. Base: 28201 cases
-?. 4 Q6. In your Country, do you think women have the same opportunities, more opportunities or less
WI N Worldwide opportunities than men in job opportunities and career??

Of Market Research . . .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career
% within female population

o o
Total 2024 @ Total 2022/2023 @

o
=)
o
&0
)
oD
©
>

@

18to24 25to34 35to44 45to54 55to64 65+ ‘
18to24 25to34 35to44 45to54 55to64 65+

WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 13872 cases.

'I?. 4 Q6. In your Country, do you think women have the same opportunities, more opportunities or less
WI N Worldwide opportunities than men in job opportunities and career??

Independent Network
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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Job opportunities and career
% within female population

@) o)
Total 2024 @ Total 2022/2023 @
No education / Only basic education No education / Only basic education
21% 42% 31% 6% 19% 36% 35% 10%

_ Completed Primary Completed Primary
Q
@ 16% 35% 44% 14% 31%
c
.8 Completed Secondary School Completed Secondary School
I
'5’ 9% 35% 51% 7% 35%
©
0; Completed University Completed University
(an]

7% 31% 58% 4% 9% 33% 54% 4%

Completed Higher level of education (Masters, PHD, etc.) Completed Higher level of education (Masters, PHD, etc.)

10% 32% 56% 29 10% 33% 54% 39

WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES
Source: WIN 2024. Female base: 16593 cases

Source: WIN 2022/2023. Female base: 13872 cases.
Q6. In your Country, do you think women have the same opportunities, more opportunities or less

W?N Worldwide opportunities than men in job opportunities and career??

Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career
% within female population

0] @)
Total 2024 @ Total 2022/2023 @

Working full (include self-employed) Working full (include self-employed)

10% 34% 53% 39 10% 35% 51% 4%

Working Part-time Working Part-time
= 8% 34% 53% 2 9% 34% 51%
(]
£ Unemployed Unemployed
>
—8_ 14% 31% 50% & 7% 26% 57%
g Student Student

0 (] 5 0 ( (] (1] (] (1]

5" 8% 34% 4% 49 10% 35% 47%

Housewife Housewife

7 37% 46% 6% 10% 39% 44% 7%

Retired/Disabled Retired/Disabled

3% 28% 3% 29%

WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES
Source: WIN 2024. Female base; 16593 cases.
Source: WIN 2022/2023. Female base: 13872 cases.
" Q6. In your Country, do you think women have the same opportunities, more opportunities or less

W?N Worldwide opportunities than men in job opportunities and career??

O Warkot Researah ) ) .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career

9% within female population @ WOMEN HAVE WOMEN HAVE WOMEN HAVE

MORE SAME LESS
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES

Global - Female

2024 | 9% 33% 54% 4%

2022/2023 | 9% 33% 52% 6% 2022/2023 | 3% 26% 67% 4%

2022/2023 | 7% 33% 57% 3%

K

v
2022/2023 | 18% 23% 31% 28% 2022/2023 | 15% 45{ 6% 4%

Source: WIN 2024. Female base: 16593 cases,
Source: WIN 2022/2023. Female base: 13872 cases. @

?. - Q6. In your Country, do you think women have the same opportunities, more opportunities or less
WI N Worldwide opportunities than men in job opportunities and career??

Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career
% within female population @

WOMEN HAVE WOMEN HAVE WOMEN HAVE

MORE SAME LESS
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES

Women have more opportunities 2022/
Top 15 2023

1. Cote d'lvoire 33% 25% 2% EEBIIN
2. Philippines 54% 1492% Eb Y13
3. India 43% 29% 1% EEYIN
4 Tirkiye 21% " 55% ) 20%
5. Nigeria 47% 34% 17%
6. Malaysia 47% 32% Xa 20%
7. Indonesia 65% (RPALY  No data available
8. Laos 53% 29% 1% .
9. Pakistan 30% 49% S 24%
10. Peru 44% 39% ) 8%
11. Hong Kong 63% 23%1% 174
12. Paraguay 46% 42% 9%
13. Vietnam 67% 21% 10%
14. Ecuador 45% 44% 10%
Source: WIN 2024. Female base: 16593 cases.
15. Argentina (LA 36% 48% A 109% Source: WIN 2022/2023. Female base: 13872 cases.
‘3 o 4 Q6. In your Country, do you think women have the same opportunities, more opportunities or less @
WI N ixfggi%:g;m:;mk opportunities than men in job opportunities and career??

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career
% within female population @

WOMEN HAVE WOMEN HAVE WOMEN HAVE

MORE SAME LESS
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES

Women have less opportunities 2022/

Top 15 2023
1.Croatia | A 81% I 78%
2. 1taly B 5 80% XA 79%
3.France [ (A 75% P 73%
4. Germany [ P4 75% M 71%
5. Greece [ ) 74% T 60%
6.Chile [/ -7 73% ;oA 77%
7.Japan e 42 73% ] 69%
8.Slovenia f 73% oy 70%
9.Serbia {1 71% oy 70%
10.Brazil [ 71% g 67%
11. South Korea [J4 =17 68% BY/ A No data available
12. Sweden [P i 68% 3% .
13.Iran  WIGANED 65% 2% i
R i e 5 Source: WIN 2024. Female base: 16593 cases.
15. ireland  DEED) 60% A 58% Source: WIN 2022/2023. Female base: 13872 cases.
: b i Q6. In yom.Jr.Country, do you think wome.n.have the same opportunities, more opportunities or less @
WI N ﬁg;‘i%:glg%ter::;mk opportunities than men in job opportunities and career??

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Perception of
women’s salary in
comparison with

men’s salary




Perception of women’s salary o
% within total population @

wogant Fiennnadiiseere,

Total 2024 Total 2022/2023

DK: 6% DK: 7%

Source: WIN 2024. Base: 33866 cases.
Source: WIN 2022/2023. Base: 28721 cases

&=)0

‘i
™ @nx ) Q7.Looking at your work place, do you think that women earn the same as the men, less than the men or
P ampt
WVIN G e, morethanthe men?
Of Market Research

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women’s salary o0
% within total population @[lll]
Total 2024 Total 2022/2023
9% 5% 7%
. o @
T 47% 38% 51%
&
> 29% 32% 24%
om
- 18% 10%
DK: 6% DK: 7%
Q
(©
£
()
L
]
Q.
>
o
(o19]
[O)
(V]
O
>
(aa]
18to24 25t034 35to44 45to54 55to64 65+ 18to24 25t034 35to44 45t054 55to 64 65+
DK: 6% DK: 5% DK: 5% DK: 7% DK: 5% DK: 5% DK: 7% DK: 7% DK: 7% DK: 7% DK: 7% DK: 5%

Source: WIN 2024. Base: 33866 cases. Female base: 16593 cases.
"'ﬁw' Source: WIN 2022/2023. Base: 28721 cases. Female base: 14391 cases.
™ Q7.Looking at your work place, do you think that women earn the same as the men, less than the men or
’ Wi N m’g(relgé’vr:ggnt Network more than the men?
Of Market Research
The percentages corresponding to the option “Does not know/does not answer” have not been included




Perception of women’s salary
% within female population

o
>
Q
c
2
pr)
©
O
=)
©
(]
>
[aa]}

wogant Fiennnadiiseere,

GBI
?;- 8w

. Worldwide
I Independent Network
Of Market Research

o
Total 2024 @

No education / Only basic education

29% 22% RSl

10%

34%
Completed Primary
8% 31% DK: 6%

Completed Secondary School

6% 33% 36% p 079 DK: 6%
Completed University
5% 38% 39% W14 DK: 6%

Completed Higher level of education (Masters, PHD, etc.)
43% 37%

10% Y2 DK 4%

o
Total 2022/2023 @

No education / Only basic education

10% 30% 24% 27% DK: 9%
Completed Primary
5% 28% 32% 28% DK: 7%

Completed Secondary School

% 36% DK: 7%

22%

29%

Completed University

DK: 6%

34% 13%

% 42%

Completed Higher level of education (Masters, PHD, etc.)

9% 49% 29%

Y&/ DK: 6%

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.

Q7.Looking at your work place, do you think that women earn the same as the men, less than the men or

more than the men?

®

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women’s salary
% within female population

@) O
Total 2024 @ Total 2022/2023 @

Working full (include self-employed) DK: 5% Working full (include self-employed) DK: 6%

7% 46% 41% E 7% 51% 35% 18

Working Part-time DK 8% Working Part-time DK: 9%
- 6% 43% 42% 14 6% 48% 34% z
c
QEJ Unemployed DK: 7% Unemployed K- 9%
S 27% 35% 3% 26% 29% 34%
E_ Student DK: 6% Student DK: 8%
6% 35% 33% 20% 7% 34% 23%
D Housewife DK: 5% Housewife DK: 5%

Retired/Disabled DK: 5% Retired/Disabled DK: 5%

I I N
Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.
..;g?“méﬁm:r.
%?W Q7.Looking at your work place, do you think that women earn the same as the men, less than the men or
: “W-i.N m’glrelgé’vr:ggnt Network more than the men?
Of Market Research

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women’s salary

pontemaiepepderen & | N A

Global - Female
2024 | 6% 35% 38% 16% DK: 5%

2022/2023 | 5% 35% 30% 21% DK:9%
2022/2023 | 5% 38% 32% 18% Dk 7% / |

2024

Americas

2024
Africa 2022/2023 |
2022/2023 | 4% 36% 44% 10% DK: 6% 4% 58%
25% 8% :
DK: 5% o
2022/2023 | 12% 36% 27% 15% DK:10% 2022/2023 | 5% 42% 25% 24% DK:4%
Source: WIN 2024. Female base: 16593 cases
"Zﬁ?fw:%ﬁ*’-!f‘ Source: WIN 2022/2023. Female base: 14391 cases.
“Hg é%?’?ﬁ:& Q7.Looking at your work place, do you think that women earn the same as the men, less than the men or
‘ W 1 N \Vr‘{gtraldt‘a’vn‘ggnt Network more than the men?
I of Mparkel Research

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women’s salary

g

37%

% within female population

1. Finland

2. Nigeria
3.Cote d'lvoire
4. Malaysia
5. India

6. Laos

7. Indonesia
8. Hong Kong
9. Philippines
10. Paraguay
11. Peru

12. Ecuador
13. Turkiye
14. Vietnam
15. Argentina

16. Brazil

Higher

Top 16
29%
28%
18% 35%
16%
16%
12% 50%
9% 51%
8% 57%
8% 60%

8% 59%

8% 39%

7% 49%

7% 31%

b%

1%

1%

32%

50%

53%

3% 20%
DK: 11%
40%

DK: 0%
36% 8%
DK: 3%
26% 6%
DK: 2%
27%3%

DK: 1%
35% 1%
DK: 2%
21% [16%
DK: 3%
27%1%

DK: 7%
23% 7%
DK: 2%
22%5%

DK: 6%
41% 8%
DK: 4%
38% 4%
DK: 2%
13%

DK: 9%
17%7%
DK: 2%
45% 8%
DK: 8%
10%
DK: 4%

40%

48%

2022/
2023

31%
14%
11%
8%

11%

No data available

9%
8%
12%
5%
7%
3%
3%
1%

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.

5%

Worldwide
Independent Network
Of Market Research

Q7.Looking at your work place, do you think that women earn the same as the men, less than the men or @
more than the men?

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women’s salary
% within female population

1. Germany
2. Chile

3. South Korea
4. Croatia

5. France

6. Belgium

7. Brazil

8. Spain

9. Greece
10. ltaly

11. Slovenia
12. Argentina
13. Poland
14. Ireland

15. Netherlands

Lower
Top 15

@
61% 10%
DK: 4%
13%

DK: 6%
11%

DK: 4%
16%

DK: 2%
20%

DK: 6%

50%

DK: 15%
10%
DK: 4%
13%
DK: 3%
7%

DK: 4%
15%
DK: 6%
10%
DK: 7%
8%

DK: 8%
19%
DK: 9%
18%
DK: 9%
18%
DK: 10%

25%
% 20% 59%

55%

% 29%

31% 51%

% 23% 50%
35%
1%  34% 48%

% 34% 48%

39% 48%

8%  29% 47%
%  35% 46%
9% 35% 45%
% 27% 44%

42%

% 30%

%  29% 42%

2022/
2023

39%
61%

No data available

33%
39%
50%
25%
40%
33%
45%
41%
38%
37%
35%

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.

Q7.Looking at your work place, do you think that women earn the same as the men, less than the men or @

Worldwide
Independent Network
Of Market Research

more than the men?

The percentages corresponding to the option “Does not know/does not answer” have not been included



Violence

e B,

: Worldwide
I Independent Network
Of Market Research



Suffered any kind of violence
% within total population

Total
Female Male
B YES m NO m OK 20% 16%
2022/2023 17% 80% 3%
0, 0, 0,
g 2021  16% 82% 2% 81%
2020 17% 81% 2%
2019 16% 81% 3%
3% 3%
O (o
@ By age group - Female YES - Female Group @
2022/2023 2021 2020 2019
18- 24
23% 2%  24%  21%
o o : _ 23% 74% 39
2022/2023 15%  82% 3% 25-34 S10, oo 19w 18
2021 14% 83% 3% -
0 ° ° 35-44 PN e 3 19% 17%  17%  17%
2020 15% 82% 3% - - -
0 ’ ’ 45-54 R /7% 4 16% 13%  17%  14%
2019 14%  83% 3%
’ 0 ’ P 15% 82% 39 12% 11%  13%  12%
65+ M2 89% 1 8% 7% 8% 6%

Source: WIN 2024. Base: 33866 cases. Female base: 16593 cases.
e, SOUrce: WIN 2022/2023. Base: 28710 cases. Female base: 14125 cases.
o S Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?
WI N Independent Network Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

Of Market Research




Suffered any kind of violence
% within female population

mYES mnNo 2 YES
2024 @ 2022/2023 2021 2020 2019
No education/only basic education) 17% /9% 49 17% 16% 13% 15%
§ Completed Primary 21% /6% 3% 15% 20% 21% 13%
(7]
S @ Completed Secondary School 18% 79% 37 16% 16% L7% 1o%
=
m ) 0, 0, [
S Completed High level education 19% 78% 39 18% 14% 1e% 16%
o
m 0, 0, 0, 0,
5_ Master. PHD. 259 73% 7 19% 18% 14% 18%
YES
2024 2022/2023 2021 2020 2019
i i - 22% ASYZ 29
Working full (include self-employed) b 6 199 159, 6% 17%
. ~ . 210 0, 0
. Working Part-time % 76% 3 18% 16% 19% 17%
w O 0, 0, )
g_ @ Unemployed 2 S 3 20% 19% 20% 21%
o ) 5
g_ Student 23% 74% % 219% 20% 22% 19%
|
q; Housewife 16% 80% 4 11% 13% 16% 10%
o . . d
Retired/Disabled 10% 89% 1 12% 9% 10% 9%
Source: WIN 2024. Female base: 16593 cases.
[ Source: WIN 2022/2023. Female base: 14125 cases
R
Heo® Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

Worldwide
Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.

4



Suffered any kind of violence
% within female population o

GLOBAL YES @

2019 2020 2021  2022/2023 2024 2019 2020 2021  2022/2023

16% 17%  16% 17% 20% 12% 13% 14% I8¢
2019 2020 2021
20% 22% 17%

2024

Americas

2022/2023
14%

2019 2020 2021 2022/2023
30% 24% 23% 23%
2019 2020 2021 2022/2023
2019 2020 2021 2022/2023
27% 23% 16% 29%
8% 12% 10% 11%
Source: WIN 2024. Female base: 16593 cases..
o P, SOUrce: WIN 2022/2023. Female base: 14391 cases
L i
i Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

Worldwide
Independent Network
Of Market Research

FF
IN

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of violence

% within female population

@)
2024 - YES 2022/
Top 16 2023
1. Nigeria 26% 26%
2. Argentina 44% 54% 2% XN
No data available
3. Iran 40% 60% -
4. Greece 31% 65% s 31%
5. Brazil 30% 67% 74 29%
6. Mexico 30% 65% 4 35%
7. Croatia 26% 70% 4% 27%
8. India PASYZ) 73% 1% 23%
9. Chile 25% 70% 5% 23%
10. South Korea 25% 72% 3% -
11. Malaysia BWEPA 75% 2% 21%
12. Serbia 22% 71% 7% 29%
13. Slovenia [IOPA US4 4% 17%
14. Italy  [RIoiA 74% 4 19%
15. Paraguay [N 82% 18%
16. Ecuador [k 79% 3% 22% Source: WIN 2024. Female base: 16593 cases.
Source: WIN 2022/2023. Female base: 14391 cases.
— P * No data available
"=i§§'"""M .
e G S Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

"WIN

Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of violence

% within female population YES “ DK/NR

@)
2024 - NO 2022/
Top 16 2023
1. Vietham §4 97% 98%
2. Philippines 20 93% 96%
No data available
3. Indonesia ¥4 92% 5% -
4. laos b 90% 1% -
5. Sweden KoM 89% 1% -
6. Ireland 143 87% 3 88%
7. Turkiye [EM) 86% vy 84%
8. Netherlands 144 85% 3% 85%
9. Spain MLz 85% s 84%
10. Germany 144 84% s 86%
11. Cote d'lvoire k24 84% ¥ 72%
12. Canada [iA 83% e 84%
13.Peru KIS 83% g 73%
14. United Kingdom  §FE% 82% 4% 83%
15. Paraguay [NEPA 82% 82%
16. France T30 82% 3% 79% Source: WIN 2024. Female base: 16593 cases.
Source: WIN 2022/2023. Female base: 14391 cases.
j— P * No data available
e
e G Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

: . Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment
% within total population

O O
Total @[III] Female Male

M yes W N0 m DK 10% ’ 4%
88% 94%
2% 2021 9% 88% 3% 2%

2021 6% 90% 4%

18-34 65+ 18-34 65+
Female Male

Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases

....

Q9. Have you suffered from any kind of sexual harassment in the past year?

:g: Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment

% within female population YES “ DK/NR

o
By age grou VES
y g g p 2021
18-24 19% 78% 39 19%
25-34 14% 84% 29 12%
35-44 10% 88% 29 8%
45-54 A 92% 1 5%
55-64 4% 94% 29 3%
65 + 2% 97% 3%
. o —
By education level Ve By employment YES @
2021
2021 . .
No education/only basic education) Working full (include self-employed)
7% 91% , 6% 12% 87% 19 8%
11% 88% 19 10%
90% 2 10%
Completed Secondary School Unemployed
14% 84% 2 9%
9% 89% 2 9% Student
Completed High level education E— 17% 80% 34 18%
11% 88% 8% Housewife
Master. PHD. I 4% 94% 2 5%
13% 86% 11% Retired/Disabled
—— (o) 0, q 00
Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases i S . 3% @

Q9. Have you suffered from any kind of sexual harassment in the past year?

; ‘g: Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment

% within female population YES “

)
GloaL {3

2024 | 10% 88% 2% 2021 | 8% 91% 1%

2024
Americas

2024

2021 | 16% 82% 2% Africa

2021 | 4% 96% 2021 | 5% 94% 1%
o o

R

¥

Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases @

* Worldwide
I Independent Network
Of Market Research

Q9. Have you suffered from any kind of sexual harassment in the past year?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment
% within female population YES “ DK/NR

YES 8
Top 15 @ 2021
1. Nigeria 47% 53% 8%
2. Mexico Y 68% 7% 26%
3. Brazil B 77% 3% 19%
4. Malaysia kA 82% 7%
5. Ecuador &% 82% 2% 24%
6. Finland  EAYZS 85% 1% 14%
7.India §EEA 86% 1% 16%
8. Chile [/ 85% 2% 22%
9. Argentina  1WE% 85% 3% 15%
10. Belgium  §8&4 86% 2% - No data available
11. Paraguay [¥VZ 88% 19%
12. Greece MK 88% 1% 11%
13. South Korea 1M&% 88% 1% -
14. United States Mof% 89% 1% 8%
15. Hong Kong  Ie}Z 88% 2% 9%
- Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases @

Q9. Have you suffered from any kind of sexual harassment in the past year?

W?N Worldwide

Independent Network

Of Market Research . . .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment

% within female population YES “ DK/NR

0]
NO
Top 14 @ 2021
1. Vietnam 100% 99%
2. laos 1% 98% 1% - No data available
3. Philippines g}/ 97% 999
4. Serbia W7 96% 89%
5.lran 7 95% 1% -
6. Cote d'lvoire 1% 95% 1% -
7. Slovenia &/ 95% 1% 98%
8. Spain B 95% 95%
9. France [/ 94% 1% 91%
10. Turkiye &% 93% -
11. Croatia [&/4 93% 1% 89%
12. Canada W&/ 92% 1% 92%
13. Palestinian T. 92% 8% 0%
14. Indonesia & 92% 5% 98%
- Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases @
" X Q9. Have you suffered from any kind of sexual harassment in the past year?

& Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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Safe/ confidence walking alone at night in their neighborhood

0 0
% within total population @['Il]
Female Male
Total . ‘
m DK 48% 70%
46% 26%
6% 4%

18-34 65+ 18-34 65+
Female Male

Source: WIN 2024. Base: 33866 cases.
e B, @
HE b

o E W Q10. Do you feel safe/confident walking alone at night in your neighborhood?

: . Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood

% within total population YES “ DK/NR

00
GLOBAL @@
2024 | 59% 36% 5%
Female | 47% 45% 2%
Male | 74% 21% 5%

Female | 63% 28% 9%
Male | 79% 17%

Americas

41%

%
Africa

Female | 32% 64% 4%
Male | 51% 46% 3%

Female | 60% 35% 5%
Female | 53% 47% Male | 80% 17% 3%

Male | 69% 30% 1%

e B,
R s Source: WIN 2024. Base: 33866 cases.

WO Q10. Do you feel safe/confident walking alone at night in your neighborhood?

: . Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood

% within total population

By country

68%

2

8%
7% 5%

X

=

73% 23% 4%
74% 23% 39
77% 15% 8%
83% 16% 1§
90% 8%29

77%
62%

75%
70%
65%

28%

30% 59

17% 6%
10%

24% 1§
28% 29

o

81%
70%

84%

18% 1§

15% | 15%

Source: WIN 2024. Base: 33866 cases.

15% 1§

Argentina
Belgium
Brazil
Canada
Chile
Croatia
Ecuador
Finland
France
Germany
Greece
Hong Kong
India
Indonesia
[ran
Ireland
Italy

Cote d'lvoire
Japan

Laos

O

FEMALE @

69%
55%
71%
40%

35%
28%

46%
62%

27%
40%
30%
36%

5%
7%
1
10%
49
49
;.
12%
14%
6%
:
6%
a1
2
49
8%
5%
n

Worldwide
Independent Network
Of Market Research

Q10. Do you feel safe/confident walking alone at night in your neighborhood?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.

g



Safe/ confidence walking alone at night in their neighborhood

% within total population

By country

e B,
HE
O W

: . Worldwide
I Independent Network
Of Market Research

o
MALE rm

28% 72%

82% 13% 5%

50%

29%

12%
44% 1
47% 1
81% 17% 29
69% 18% | 13%
75% 21% 4%
84% 12% 4%
85% 13% 29
76% 21% 39
84% 14% 29

76% 22% 29

76% P United Kingdom

76% 17% 1%
96% 49

Source: WIN 2024. Base: 33866 cases.

Malaysia
Mexico
Netherlands
Nigeria
Pakistan
Palestinian T.
Paraguay
Peru
Philippines
Poland
Serbia
Slovenia
South Korea
Spain
Sweden

Tarkiye

United States

Vietnam

o
FEMALE @

56%
81%
29%
50%
47%

65%
64%

41%
55%

22%

51%
43%

37%
34%

50%
40%
91%

20

15% 1§
16%

8%

8%

39

5%

39

9%
9%

Q10. Do you feel safe/confident walking alone at night in your neighborhood?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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Safe/ confidence walking alone at night in their neighborhood
% within female population

O

=2
By age group

18to24 25to34 35to44 45to54 55to64d 65+

0]

No education / Only basic education @
59% 38% 39

o

Working full (include self-employed) @
51% 45% 4%

) Completed Primary 4+ Working Part-time
ks ; as% 5
S Completed Secondary School ; Unemployed
= 50% 44% 6% 2 M Sk -
_g Completed University g 42% 539 5%
() 48% 46% 6% > Housewife
n>3" Completed Higher level of education (Masters, PHD, etc.) @ 52% 41% 7%

Retired/Disabled

48% 41% 11%

— Source: WIN 2024. Female base: 16593 cases. @
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Q10. Do you feel safe/confident walking alone at night in your neighborhood?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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0]
GLOBAL @
2024 | 48% 46% 6%

, Source: WIN 2024. Female base: 16593 cases. g
Q10. Do you feel safe/confident walking alone at night in your neighborhood?
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood

% within female population YES “ DK/NR

YEs 2
Top 15 @
1. Vietnam 91% 9%
2. Philippines 84% 15P%
3. Palestinian T. 75% 25%
4. Slovenia 70% 22% 8%
5. Laos 68% 32%
6. Hong Kong 67% 27% 6%
7. Indonesia 67% 30% 3%
8. Netherlands 61% 29% 10%
9. Croatia 61% 35% 4%
10. Tirkiye 61% 34% 5%
11. Sweden 60% 37% 3%
12.Iran 60% 36% 4%
13. Finland 60% 28% 12%
14. India 59% 40% 1%
15. Cote d'Ivoire 56% 43% 1%
— Source: WIN 2024. Female base: 16593 cases. @
e B
o Q10. Do you feel safe/confident walking alone at night in your neighborhood?
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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NO 2
Top 15 @

1. Chile REZS 83% 4%
2. Mexico KA 81% 4%
3. Ecuador 23% 75% 2%
4. Brazil 28% 71% 1%
5. Argentina 27% 69% 5%

6. Paraguay 35% 65%
7. Peru 34% 64% 2%
8. ltaly 32% 63% 5%
9. Greece 36% 62% 2%
10. Ireland 34% 58% 7%
11. Malaysia 42% 56% 2%
12. Belgium 38% 55% 7%
13. Serbia 38% 55% 8%
14. France 32% 54% 14%
15. South Korea 46% 51% 4%

[ Source: WIN 2024. Female base: 16593 cases. @
Ry
e G Q10. Do you feel safe/confident walking alone at night in your neighborhood?
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



METHODOLOGY

Country

Total of 33 866 surveys worldwide

Dates: Dec. 1st 2023 to Feh. 4th 2024

Coverage

2023-2024
Fieldwork Dates

Argentma

Belgium
Brazil
Canada

Chile

Croatia

Ecuador

Finland
France
Germany
Greece

Hong Kong
India

Indonesia

Iran

Republic of
Ireland

Italy
Cote d'lvoire
Lao PDR

Japan

=
-)]

Company Name Methodology
Voices Research & Consultancy CAWI
IRB Europe CAWI
Market Analysis Brazil CAWI
LEGER CAWI
Activa Research CAWI
Institute for market and media
. . CAWI
research, Mediana Fides
Centro de Estudios Y Datos -
CAPI
CEDATOS
Taloustutkimus Oy Online Panel
BVA CAWI
Produkt+Markt CAWI
Alternative Research Solutions CAWI
Consumer Search Group (CSG) Online Panel
D i .
ataPrompt International Pvt v
Ltd.
DEKA Face to Face
EMRC CATI
RED C Research & Marketing
CAWI
Ltd
BVA Doxa CAWI
EMC CAPI
Indochina Research (LAOS) Ltd CATI
Nippon Research Center, LTD. CAWI

1035

500
1000
1000
1094

585

505

1128
1000
1000
500
500

1000

1000
1000

1002

1000
1200
500
1118

NATIONAL

NATIONAL
NATIONAL
NATIONAL
NATIONAL

NATIONAL

NATIONAL

NATIONAL
NATIONAL
NATIONAL
NATIONAL
TERRITORY WIDE

NATIONAL

NATIONAL
URBAN

NATIONAL

NATIONAL
NATIONAL

4 KEY REGIONS
NATIONAL

1-6 December
2023

26-31 January 2024
9-24 January 2024
3-14 January 2024

January 2024

23-29 January 2024

28 Jan—3 Feb 2024

13-18 December 2023
17-19 January 2024
22 Dec 2023- 22 Jan 2024
10-15 January 2024
1-6 December 2023

19 Dec 2023 - 25 Jan 2024

5-26 December 2023
18-31 December 2023

5-10January 2024

17-19 January 2024
9-28 January 2024
15 Dec 2023- 8 Jan 2024
9-16 January 2024

Worldwide
Independent Network
Of Market Research



Company Name

Methodology

Total of 33 866 surveys worldwide

Dates: Dec. 1st 2023 to Feh. 4th 2024

Coverage

2023-2024
Fieldwork Dates

.

Malaysia
ﬂ Mexico
m Nigeria
m Pakistan

H Palestine
n Philippines

m Poland

Republic of
Korea

H Serbia

Slovenia

m Spain

m Sweden

B The Netherlands
ﬂ Tirkiye

United Kingdom
BEER usa

Vietnam

> 4
oz
=

Bt

Central Force International
Brand Investigation S.A.de C.V
Market Trends International
Gallup Pakistan

Palestinian Center for Public
Opinion

ICA Consultoria Estratégica
Datum Internacional

Philippine Survey and Research
Center, Inc. (PSRC)

Mareco Polska
Gallup Korea

Institute for market and media
research, Mediana Adria

Institute for market and media
research, Mediana

Instituto DYM
DEMOSKOP AB
Motivaction International B.V.

Barem

ORB International
LEGER

Indochina Research (Vietnam)
Ltd

Online
Online
CATI
CATI

TAPI

CATI
P2P

F2F CAPI

CAWI

CAWI

CAWI

CAWI

CAWI
CAWI
CAWI

CATI

CAWI
CAWI

CAPI

1000
500
1000
1000

483

480
1210

1000

1080

1029

501

700

1011
1068
1005

523

1000
1007

600

NATIONAL
NATIONAL
NATIONAL
NATIONAL

NATIONAL

NATIONAL
NATIONAL

NATIONAL

NATIONAL

NATIONAL

NATIONAL

NATIONAL

NATIONAL
NATIONAL
NATIONAL

NATIONAL

NATIONAL
NATIONAL
Hanoi, Ho Chi

Minh city, Danang
urban population

7-13 December 2023
11-20 December 2023
15 Dec 2023- 24 Jan 2024
3-17 January 2024

26 Sep - 5 Oct 2023

18 Dec 2023 - 11 Jan 2024
6-9 January 2024

12-27 January 2024

2-5 January 2024

24-30 January 2024

23-29 January 2024

23-27 January 2024

13-15 December 2023
4 Dec 2023 -31 Jan 2024
2-5 February 2024

26-30January 2024

3-14 January 2024

29 Dec 2023 — 18 Jan 2024



