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ZQ HM Tl BB O2H95% AZ|4E 7| 2)Qf /A3 /A/A QT 913 X HQULICH 20211 79 HHPHE FAIS 2O 7| F 7] HA/A/AYE M 7t At
5t SRt EME ZAREE TSU ] MEL BERAf So2 EME ZALLE FUSEARL7|Z7ISU XA AL
201 118 5289 AT BARIS T e 9% 20214 119 5-28% | Af2ll4 7t5H 8 SR
SRESN: @A T i@E ] T BA ARaE LESEINS (®) | AR3I4 19294 ] 3000 | 40 50CH | 60CH+
e 15001 100%!| 1,500 | 100%: 100 +2.5%P 27 15001 1,500 17% 16% 19% 20% 29%
M Uy 7501 50%| 7431 50% 099 +3.6%P L 7500 7431 18% 16% 19% 20% 26%
0|4 7501 50%| 7571 50% 101 +3.6%P o4 7500 7571 16% 15% 18% 19% 31%
e 19~ 204 3001 20% 2511 17%. 084 +57%P jdE HE 30002911 18% 18% 18% 18% 27%
30tH 3000 20% 2351 16% 078 +57%P o1 /77| 4000 4741 18% 17% 20% 20% 25%
40t 300 20% 2841 19% 095 +57%P 7+ 50 461 15% 13% 17% 20% 35%
50CH 3000 20% 2971 20% 099 +57%P /M 2/2 3 2100 160 16% 16% 19% 20% 30%
60LH Of 4 3001 20% 4321 29% 144 +57%P oz /Het 1701 1491 16% 13% 18% 20% 34%
A9 Mg 3001 20% 2911 19% 097  +57%P /4e 1501 1491  15% 14% 18% 21% 33%
Ol /77| 400 27% 474 32% 1.19 £4.9%P HAHE A /A 220 231 15% 14% 19% 20% 31%
7 50 3% 46 3% 092 +13.9%P 28 /U0 17 17 - : _ _ -
/M 2/2 3 2101  14% 1601 1% 076 +68%P 2t o 1841 205 1% 6% 18% 24% 51%
oz /Het 1701 11%| 149 10%i 088 +7.5%P Jlso/qH[A | 579 580 15% 19% 23% 25% 18%
/A s 1501  10%i 1491 10% 100 +8.0%P WEENRIET 3520 299 24% 30% 25% 16% 5%
BAHE A/ 220 15% 231 15% 1.05 £6.6%P Hazxe 217 247 1% 7% 15% 20% 58%
- BEQAE ZAYE A4 7| &, =" www.gallup.co kr Rk 80 721 100%

- 7153 A S A4 20211 78 OPE OIS S017 V| E XA/H/ATY 4 715 2 SACELIE | T 801 8% | 7% L 1% | 6% | 8%
CE Ty 57 51 17% 23% 24% 21% 15%
Lz z 6800 6581 20% 15% 19% 23% 23%
=l 688 695 14% 16% 20% 18% 31%
5t 74 91 13% 1% 12% 10% 55%
ZuE 23 2311 266 5% 4% 12% 28% 51%
AR 2370 2331 14% 15% 20% 19% 31%
SESml 76 80 9% 14% 24% 19% 35%
zm Qe 9521  915| 22% 19% 20% 18% 21%

- 50AHE| O|3t2 42| A|A|5HA| 2. 2743 www.gallup.co.kr
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O JYE Y S SF o AN 29k - 22 49 A B vs $HF
Ul 43| 71
20201120194 i2018' PAPANLE 2020 120191 [ 201814 PAPARCE 202014 12019' {20181
2Af A3 60%] 60%] 60%] 54% 50%i 51%i 48%i 46% 70%i 71%] 72%| 66%
HOZ ME UM | A% 64%F 64%F 59%  53%] 56%F 53%F 51%  73% 74% 75% 70%
L
© oM | 55%i 56%i 56%i 49%  46%F 47%} 43%F 42%  68%! 68%! 70% 63%
3| 72%i 61%] 61%i 58%  45%1 48%F 42%i 45% 76%| 73% 73% 74%
HL  Mu M | 79%1 7% 67%) 64%  51%| 54% 44%F 52%  80%: 79%) 76%! 81%
oM | 65%i 56%i 56%i 51%  40% 43%F 40%i 37%  72% 67% 70% 67%
ol Al RF qd =
Net Score 7| & H4d B4 7t
(d3-01"d3 =) (20211 :202014 :201954 :2018 2021 {20208 {20194 {20185 202144 {20201 {20191 {20184
24 A3 26 26 25 13 7 8 2 -1 45 47 48 38
o2 My Uy 35 35 33 24 13 17 12 8 51 53 54 46
b
© oA 18 18 18 4 0 0 -7 -9 40 40 43 31
A3 46 26 25 17 -6 0! -131 -10 53 48 47 49
= HyE 2y 60 37 36 29 5 11 -9 4 63 60 53 62
o] 4 33 17 15 3 -171 -10% -171 -24 44 36 42 34
- Net ScoreZ} Y4e(+)H ML ESITET L7j|= AFZO|, S4(-)H 1 A| YCHD L= AZO| O 282 90|
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WIN World Survey 2 E -2 oA S 2| of| A F& 0l A
A& 01 NetS | & {01°dFH:Net.S | GH {0]"dF | NetS
3972 WA 60%: 34%: 26| 50%: 43% 71 70%i{ 25%; 45
Argentina 58%: 31% 27 60%; 29% 31 61%; 29% 32
Brazil 54%: 41% 131 41%; 53%: -12 63%: 34% 29

Canada 66%: 19% 47 58%{ 32% 26 81%i 11% 70
Chile 9% 46% 3 38%; 55%: -17 65%; 31% 34

China 77%i 23% 541 82%i 18% 64
Colombia 61%: 37% 24| 42%i 55%i -13 68%i 30% 38
Croatia 47%; 50% -3 32%i 65%i -33 68%i 31% 37
Denmark 63%: 26% 37 61%; 30% 31 79%: 15% 64
Ecuador 62%: 34% 28 59%i 35% 24 66% 31% 35
Finland 78%: 20% 58 86%i 10% 76 84%i 12% 72
France N%:  49% -8 37%i 57%i -20 70% 25% 45
Germany 43%: 47% -4 A% 52%: 11 1% 22% 49
Greece 59%;: 38% 21 60%; 40% 20 70%; 29% 41
Hong Kong 72%: 24% 48 59%; 33% 26 78%: 20% 58
India 81%: 17% 64 60%i 36% 24 81%i 17% 64
Indonesia 73%; 18% 55 63%; 27% 36 84%; 13% 71
Ireland 59%: 27% 32 47%; 42% 5 66%; 20% 46

Italy 38%: 61%:i -23 37%i 60%: -23 69%i 30% 39

Japan 30%: 51%; -21 19%; 69%: -50 45%; 42% 3
Kenya 45%; 46% -1 A4%; 44% 0 42%; 48% -6
Lebanon 73%i 25% 48 34%i 57%i -23 70%i 26% 44
Malaysia 62%: 33% 29 50%; 46% 41 7% 27% 44
Mexico 63%; 34% 29 51%; 46% 5 70%; 28% 42
Nigeria 57%: 42% 15 32%i 65%i -33 67%i 32% 35
Pakistan 67%; 28% 39 67%i 27% 40 82%i 17% 65
Palestinian Territories 1%  24% 47 58%i 37% 21 64%; 32% 32
Paraguay 70%: 29% 41 53%i 46% 7 78%: 22% 56
Peru 57%i 39% 18 42%; 55%i -13 68%i 29% 39
Philippines 79%; 16% 63 68% 24% 441 86%F 11% 75
Poland 56%i 38% 18 50%; 42% 8 65%i 27% 38
Serbia 63%i 34% 29 55%i 41% 141 67%: 31% 36
Slovenia 59%i 36% 23 36%; 61%i -25 79%; 19% 60
South Korea 72%: 26% 46| 45%i 51% -6 76%: 23% 53
Spain 53%i 42% 11 64%; 32% 32 57%; 39% 18
Thailand 64%: 24% 40 27%i 52%i -25 82%i 14% 68
Turkey 54%; 42% 12| 42%F 53%i -11 55%i 42% 13
United Kingdom 59%: 22% 37 50%i 33% 17 68%F 17% 51
United States 56%i 24% 32| 47%: 38% 9 71%i 15% 56
Vietnam 83%: 14% 69 63%i 29% 341 93% 6% 87

SAY AR QA (RSO HE) o[-, 018 A (B 2+F) O|RR IR B

- ZAF O T &, Net.S(Net Score): F3{-01-dF SE {0

- 247 off g WEo| 3 /0 F E4f Net Score Al4E A +/-1 20| Y4 75
2 2021 1€ 5~28Y ZAf st=27H3 www.gallup.co.kr
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U2) st S2IUEtel oHS 7 YoM T S0| YOt} O RO|H LI BAIL7H?
‘EHAS| O|FH A, L HE ORI, "HR O|RR|A| 5, ‘M O|HRIR| &
SOIM Holl AL, - LE-2ZOM /HRM [ 7HEM
THE 8BS EFH AR (1/3) LE-AIHO A
stz 2Ap N =B My T EES 5 D2 Net
() 245 {0 E oz x|z 0|87 i <5 Score
W omy omy | ws | ws | A
20184 11€ 7-302| 1,500 58% 3% 54% 39% 2% 1% 17
20194 112 8~282| 1,500 61% 5% 56% 34% 1% 3% 25
20204 11€ 5~292| 1,500 61% 6% 55% 33% 2% 4% 26
20214 11€ 5~28Y| 1,500 i 72% 6%  66%  25% 1% 2% 46
g 2y 743F  79% 6% 73% 18% 1% 2% 60
ol 757 65% 5% 60% 31% 1% 3% 33
e 19~294 251 70% 7% 63% 24% 1% 5% 45
30cH 2351 73% 7% 66% 24% 1% 2% 49
40t} 2847 69% 5% 64% 28% 1% 2% 40
50CH 297 76% 5% 71% 22% 1% 1% 53
60CH 0| At 4321 71% 5% 66% 25% 0% 3% 47
M/ A 19-294] 1321 77% 9% 68% 17% 1% 6% 59
ofagy LA 30 121 80% 9% 71% 17% 1% 2% 62
kA 40CH 1451 77% 7% 70% 21% 0% 1% 55
kA 50CH 150f 80% 5% 75% 20% 0% 40
i+ 60} Of A 1961 81% 4% 77% 17% 1% 1% 64
0] 4 19~294] 120 62% 4% 58% 33% 1% 4% 29
o{44 300) M4i  67% 6% 61% 31% 1% 1% 34
o{44 40t} 1401 60% 3% 57% 36% 1% 3% 23
o{44 50C) 147§ 73% 5% 68% 25% 2% 1% 47
0{44 600} O| At 2361 64% 7% 57% 32% 4% 30
e /40 17 - -
2t o 2051  77% 7% 70% 22% 0% 0% 54
52 /ME| Al 5801  72% 6% 66% 26% 0% 2% 44
AHE /e 299 72% 6% 66% 24% 2% 2% 47
HYze 247 68% 6% 62% 29% 1% 3% 39
SHAY 720 65% 4% 61% 23% 3% 9% 39
221 /2| /7|Ef 80 77% 2% 75% 16% 7% b
s Mg 291 67% 3% 64% 30% 0% 3% 37
ol /77| 474 72% 6% 66% 23% 1% 4% 18
7 46 - - - - - - -
/M E/EH 160  73% 8% 65% 23% 3% 2% 48
g/t 149 73% 5% 68% 26% 0% 1% 47
o2/ 1491 71% 1% 60% 27% 0% 2% 43
BA/gAEE 231 75% 2% 73% 24% 1% 51

- Net Score: 4&-0|1 4% €
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THE GBS SH AL (2/3) 2| of| A
e At 4 My T w2 M8 | 22 Net
() $HA3| {O]¥ &k jo|5|7| 0| &R &=  Score
) omy omy | g ws | A

2018 11€ 7~30¥ | 1,500 45% 4% 40% 49% 6% 1% -10
2019 11€ 8~28¥ | 1,500 42% 5% 37% 47% 8% 3% -13
2020 11€ 5~29¢| 1,500 48% 5% 43% 42% 6% 4% 0
20214 11¥ 5~28¢( 1,500 45% 3% 42% 45% 6% 3% -6
a2 743 51% 4% 47% 11% 5% 3% 5
o 757 40% 2% 38% 50% 7% 4% -17

of 23 19~294 251 44% 3% 41% 43% 7% 6% -6
3004 235 46% 1% 42% 42% 9% 3% -5

40ty 284 45% 4% 41% 47% 6% 2% -8

500y 297 47% 2% 45% 46% 5% 2% -4

60LCH Of 4F 432 45% 2% 43% 47% 4% 3% -5

A/ 8 19~294| 132 47% 4% 43% 39% 6% 8% 2
e Hg 300 121 51% 5% 46% 35% 1% 3% 5
LA 40CY 145 54% 6% 48% 1% 4% 1% 10

=/ 5004 150 53% 3% 50% A1% 1% 2% 8

44 60LH O| A 196 50% 2% 48% 44% 4% 2% 2

o4 19~29A4 120 41% 2% 39% 47% 8% 4% -14

o4/g 300y 114 40% 3% 37% 50% 7% 3% -17

Of/g 400y 140 34% 2% 32% 53% 9% 4% -28

of/d 50CH 147 41% 1% 40% 50% 7% 2% -6

0§79 60Lf| O &f 236 42% 3% 39% 49% 4% 4% -12
A /YO 17 - - - - - - -
AE A 205 49% 3% 46% 43% 6% 1% 1

75 2/MHA 580 46% 3% 43% 45% 7% 3% -7

AP B /2HE 299 43% 4% 39% 48% 5% 3% -11
azxe 247 40% 2% 38% 52% 6% 2% -19

Sk 72 50% 1% 49% 25% 1% 13% 13

22 /2E|/7|Ef 80 48% 48% 43% 2% 7% 3
RS 2911 1% 1% 40%, 51% 6% 3% -6
QI /7] 474 39% 1% 38% 49% 6% 5% -17
ac 46 - - - - - - -
HA/ME/E4 160 50% 7% 43% 39% 5% 8% 6
/et 149 48% 3% 45% 39% 12% 1% -3
/845 149 47% 7% 40% 48% 4% 2% -6
HA/24A/EE 231 53% 1% 52% 42% 5% 0% 6

- Net Score: ‘g #-0|3% SH 2f0|. 50At3| O|2F2 x| A|A|5HR] %-g. $H=74F www.gallup.co.kr
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FAE HES HF o E (3/3) 7ol
stz 2Ap Arg| My EE 135 ne Net
(%8) ) 48] oYk lo|yr|7|io|&R|R|{ <=  Score
o omm | o | ows | Am

2018 1€ 7~30¢| 1,500 74% 14% 60% 24% 1% 0% 49
20194 1€ 8~28Y| 1,500 73% 19% 54% 23% 2% 2% 47
2020 1€ 5~29¢| 1,500 73% 18% 55% 24% 2% 2% 48
202144 119 5~282| 1,500 76% 15% 61% 22% 1% 1% 53
M 24 743 80% 16% 64% 17% 1% 1% 63
of A 757 72% 14% 58% 26% 1% 1% 44

ofaie 19~294 251 79% 15% 64% 17% 2% 3% 59
30cH 235 73% 18% 55% 24% 1% 1% 48

40CH 284 74% 15% 59% 24% 1% 1% 51

50CH 297 73% 14% 59% 25% 2% 0% 47

60CY O] At 432 79% 14% 65% 19% 1% 1% 59

M/ EA 19~294] 132 79% 18% 61% 15% 2% 3% 63
of2g LhA 300 121 75% 19% 56% 22% 1% 2% 52
A 4004 145 83% 14% 69% 16% 0% 66

A 5004 150 79% 15% 64% 19% 2% 58

LHA 60CH Of A 196 85% 16% 69% 14% 0% 0% 70

o A 19~294 120 77% 10% 67% 20% 1% 2% 56

of A 304 114 72% 18% 54% 26% 2% 1% 44

of A 40y 140 66% 17% 49% 31% 1% 2% 34

of A1 50CH 147 68% 13% 55% 31% 1% 1% 35

Of A1 60CY O] At 236 74% 13% 61% 23% 2% 1% 50
2e 5/2/0( 17 - - - - - - -
P Lol 205 81% 14% 67% 17% 2% 62

s 8/MqH| Al 580 73% 16% 57% 25% 1% 1% 45

PNS=Nir ] 299 78% 17% 61% 19% 1% 1% 57
HYzH 247 75% 13% 62% 25% 1% 48

S AY 72 84% 16% 68% 9% 2% 5% 72

821 /2k|/7|E} 80 80% 14% 66% 18% 2% 62
TR 291 84% 18% 66% 15% 0% 0% 70
o1z /77| 474 68% 18% 50% 28% 2% 2% 38
24 46 - - - - - - :

/M Z/2F 160 68% 12% 56% 29% 1% 1% 37
z/Het 149 74% 9% 65% 25% 1% 1% 47
/4 149 86% 16% 70% 12% 2% 72
HAHSAHAY 231 80% 7% 73% 19% 0% 60

- Net Score: ‘d3-0|-d % S 20|, 5043 0|22 2| H|A|5HZ| 4Z. 2h=74% www.gallup.co.kr
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WIN World Survey | 1871811 84 o8 71s . 28/
o % 2o i oAt | SEAHE

39702 MW 14% 37% 45% 4%
Argentina 18% 36% A1% 5%
Brazil 5% 21% 72% 2%
Canada 8% 41% 45% 6%

Chile 9% 19% 70% 2%

China 6% 78% 15% 0%
Colombia 12% 30% 57% 1%
Croatia 3% 25% 72% 1%
Denmark 5% 46% 42% 7%
Ecuador 14% 46% 40% 1%
Finland 9% 44% 44% 3%
France 5% 25% 64% 6%
Germany 6% 28% 59% 6%
Greece 12% 31% 56% 1%

Hong Kong 18% 58% 18% 6%
India 26% 44% 29% 2%
Indonesia 23% 63% 13% 2%
Ireland 10% 36% 49% 6%

Italy 5% 22% 71% 2%

Japan 6% 12% 67% 15%

Kenya 32% 19% 40% 9%
Lebanon 30% 38% 29% 2%
Malaysia 22% 53% 25% 0%
Mexico 9% 36% 54% 1%
Nigeria 31% 25% 44% 0%
Pakistan 24% 29% 40% 6%
Palestinian Territories 18% 45% 33% 5%
Paraguay 18% 36% 46% 0%
Peru 1% 40% 46% 3%
Philippines 22% 59% 13% 6%
Poland 7% 37% 50% 5%
Serbia 8% 32% 57% 3%
Slovenia 5% 34% 58% 4%
South Korea 14% 43% 41% 2%
Spain 9% 34% 54% 3%
Thailand 7% 53% 36% 4%
Turkey 25% 18% 55% 2%
United Kingdom 8% 39% 45% 8%
United States 13% 39% 40% 8%
Vietnam 14% 69% 18% 0%

- 27y £ 322 20211 119 5-28% RAL,

st2783 www.gallup.co.kr

o 5 il =
20214 119 5262 | At E'Z_rﬂl g3 & SN L:_.**Jitr

sta ZAp @) o1d 713 2y A4 718 | =&/
o WO | 2fo] ¢l oAt | A

A 1,500 14% 43% 41% 2%

e "8 743 16% 49% 33% 2%
o4 757 12% 37% 48% 2%

of23d 19~294 251 14% 43% 40% 3%
30tH 235 16% 42% 41% 1%

40ty 284 13% 38% 48% 1%

50LH 297 16% 44% 39% 2%

60LH O] 4 432 14% 47% 37% 2%

Ml A 19-294 132 19% 53% 26% 2%
o2 A 3004 121 20% 49% 30% 1%
44 400y 145 16% 47% 37% 0%

44 0Ly 150 17% 48% 35% 0%

44 60LH O| A 196 13% 49% 35% 3%

O 19~294 120 8% 32% 56% 4%

o1 30C4 114 12% 35% 53%

01 40Cy 140 1% 29% 59% 1%

014 50CH 147 14% 40% 43% 3%

014 60CH O] 4} 236 14% 45% 39% 2%

AdE s/d/0d 17 - - - -
A A 205 19% 39% 40% 2%

5L 2/MH A 580 16% 41% 41% 1%
ApEL/2HE] 299 12% 45% 41% 2%
MYz 247 9% 42% 47% 2%

&HA 72 15% 49% 34% 2%

22| /2E|/7|E} 80 10% 58% 28% 4%
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AUk RE/SEA
2018A 407 =2 B+ 15% 3%
20194 387= H 14% 3%
20204 33712 H A+ 15% 3%
20214 3771+ A 14% 2%
Argentina 34% 6%
India 31% 1%
Chile 30% 6%
Mexico 26% 5%
Greece 25% 2%
Kenya 23% 0%
Brazil 21% 3%
Serbia 21% 4%
Nigeria 18% 0%
Ecuador 17% 1%
Lebanon 17% 1%
Indonesia 17% 1%
Palestinian Territories 17% 8%
Hong Kong 17% 3%
Slovenia 17% 2%
Peru 16% 3%
Paraguay 16% 1%
Pakistan 15% 0%
Croatia 15% 5%
Italy 15% 1%
France 14% 4%
Thailand 12% 1%
Colombia 1% 0%
Japan 1% 7%
Finland 1% 3%
Malaysia 1% 0%
Canada 10% 2%
Germany 10% 4%
United States 10% 2%
United Kingdom 9% 2%
Ireland 9% 1%
Spain 8% 2%
Denmark 6% 2%
China 4% 1%
Philippines 3% 0%
South Korea 2% 1%
Vietnam 0.1% 0%
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O 44 40CH 140 3% 2%
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O 60t O] % 236
e 5/9/0Y 17 - -
At o 205 3%
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AR /2E| 299 3% 1%
Yz 247 1% 0%
ShAl 72 3%
S2/2E /7| Et 80 2%
2| M2 291 1% 1%
QUH/E7| 474 2% 1%
a4 46 - -
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o o £ 1% 3; 44 40t} 145 1% 99% 0%
United Statas o o % % =44 50CH 150 1% 98% 1%
_ A A 8% A4 60CH Of AF 196 1009
Malaysia 5% 94% 0% 7% " yr %
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Equal Opportunities and Rights: a Global
Picture

WIN International, the world's leading association in market research and polling has
published the Annual WIN World Survey - WWS 2021 - exploring the views and beliefs
of 33236 individuals among citizens from 39 countries across the globe. On
International Women’s Day, WIN releases the latest results of the survey about gender
equality, violence and sexual harassment, to understand what are, if any, the
improvements around the world in terms of equal opportunities and rights.

HEADLINES
Achievements in Gender Equality

When considering different environments where to measure the level of gender
equality, home is still the place where equal rights are perceived the most, just like in
previous years. In 2021, 70% of the global population believes gender equality has
been achieved at home, however, there is also a slight but constant decrease when
comparing the last three years (from 72% to 71% to 70%)*.

Globally, 60% of the population believes gender equality has been achieved in
workplaces, but it is indeed the political sphere once again the most difficult
environment for men and women to be considered equal: half of the population thinks
gender equality has been achieved in politics, a share that slightly decreases compared
to last year results (from 48% in 2019 to 51% in 2020 and 50% in 2021).

The countries where the highest net indexes in gender equity have been obtained are
Vietman (69 points), Finland (75 points) and the Philippines (74 points), for work,
politics and home, respectively. On the other hand, the lowest net indexes are
obtained by Italy in work (-22 points), Japan in politics (-51) and Kenya at home (-22
points).

L TTB: Definitely achieved + somewhat achieved
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Job opportunities and career

Having established that 60% of the population believes gender equality has been
achieved at work, the survey deep dives for the first time this year into some more
specifical questions about equal job opportunities and careers. On a total level, 37%
of the population believes that women have the same opportunities than men when it
comes to jobs and career achievements, a share that is interestingly a bit lower among
females themselves (32%). Most of the population, both on a total level and within
females, believes women have less opportunities than men (total: 45%; among women:
55%). There is also a minor share of the respondents (14% of the total population, 10%
among females) who believes women have more opportunities.

Europe and Americas seem to be the most critical regions in the world, as 55% and 52%
of the respondents respectively believe women have less opportunities than men at
jobs; women having the same opportunities is, on the other hand, an opinion widely
shared in APAC, where 48% of the population believes it, +11% than global average.

Violence

At a global level, results about women experiencing physical or psychological violence
are unfortunately stable compared to previous years: 16% in 2021, 17% in 2020, 16%
in 2019. However, when analyzing data by regions, some small improvements can be
found: in Africa, MENA, APAC and Americas the net index about women experiencing
violence in the past year decreases by -7, -5, -2 and -1 respectively.

Young women aged 18 to 24 experience the highest incidence of physical and
psychological violence (22%) although the share decreases by two points compared to
last year. Likewise, women who have reached only full primary school are more likely
to say they experienced violence (20%), and the same goes for female students among
other occupational groups (20%).

Regarding the results by country, women in Ecuador report a sharp increase in the
levels of violence (from 14% to 24%); the same happens in Mexico (from 32% to 36%)
and Brazil from 24% to 28%. Greece also shows a high level of violence against women
(32%).



Waorldwide
I Independent Network
Of Market Research

Sexual harassment

The trend about women who experienced sexual harassment is also almost stable: 9%
of women interviewed worldwide suffered sexual harassment in the last year,
compared to 8% of the previous year.

Young women from 18 to 24 years are the ones who have suffered the most from
sexual harassment compared to other age groups, even one point more than the
previous year (19% in 2021 and 18% in 2020).

On a brightest note, Africa seems to have reduced the share of women who
experienced sexual harassment, with a share that decreases by 4 percentage points
(from 8% to 4%). However, in the Americas, victims of sexual harassment keep being
16% just like last year.

The countries where women report the highest percentages of sexual harassment in
2021 are Mexico (26%), Ecuador (24%) and Chile (22%). While the Philippines (1%),
China (1%) and Croatia (1%) are the countries with the lowest percentages. Ecuador
has suffered a sharp increase in sexual harassment (from 15% to 24%) also Chile (from
18% to 22%) and Argentina (from 11% to 15%). India surprises with a reduction from
29% to 16% and Hong Kong from 13% to 9%.

Vilma Scarpino, President of WIN International Association, said:

“Reaching equal opportunities and rights for men and women, as well as reducing the
level of violence experienced, is an effort that needs to be encouraged by many
different actors within society, men and women together, and in different
environments, as the WIN World Survey shows. Gender equality at home does not
imply that the same equality has been achieved at work or in politics, not even in the
same country. This points towards the need to involve as many actors as possible in
promoting and encouraging equality. And it is not only about involving different
actors, but it is also about acting on different levels too: gender equality is an
international goal that needs to be faced also from a local and a national level, as
shown by differences and slight improvements in some countries when it comes
violence experienced.”

-ENDS-
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Media enquiries:

Elena Crosilla, WIN Coordinator
+39 335.62.07.347
E-mail: coordinator@winmr.com

NOTES FOR EDITORS

Methodology:
The survey was conducted in 39 countries using CAWI / CATI / F2F/ TAPI /online survey methods.

Sample Size and Mode of Field Work:

Atotal of 33,326 people were interviewed. See below for sample details. The fieldwork was conducted during
October 15 and December 18", 2021. The margin of error for the survey is between 4.4 and 2.5 at 95%
confidence level.

The global average has been computed according to the covered adult population of the surveyed countries.

About WIN:

The Worldwide Independent Network of Market Research (WIN) is a global network conducting market
research and opinion polls in every continent.

Our assets are:

e Thought leadership: access to a group of the most prominent experts and business entrepreneurs in
Market Research, Polling and Consultancy

e Flexibility: tailor-made global and local solutions to meet clients’ needs

e Innovation: access to the latest strategic consultancy, tool development and branded solutions

e Local experts: access to a network of experts that truly understand the local culture, market and business
needs

e Trust: highest quality of talented members in all countries covered

In the years, WIN has demonstrated wide competences and ability to conduct multi-country
surveys following the highest standards requested by the market. The accumulated expertise of the
Association is formidable: among others, researched themes are gender equality and young people,
communication and media research, and brand studies.


mailto:coordinator@winmr.com

Country

Methodology Sheet

Company Name

Methodology

Sample

"WIN

Coverage
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2021 Fieldwork

Voices Research & )
1 Argentina CAWI 821 National Nov 11-24
Consultancy
2 Brazil Market Analysis Brazil CAWI 1153 National Nov 16 - Dec 7
3 | canada Legér CAWI 1001 Weitierz Nov 11-23
4 Chile Activa Research CAWI 1216 National - urban Nov 2-8
5 | China WisdomAsia online 1000 National Tier-1& | -\ 35 pec 7
Tier-2 cities
6 | Croazia ielans Fdes CAWI 516 National Nov 24-30
Centro Nacional de
7 Colombia ) CATI 775 National Nov 10 — Dec 10
Consultoria
8 Denmark Norstat Denmark CAWI 510 National Nov 11-22
9 Ecuador CEDATOS FACE-TO-FACE 730 National Decl1-9
10 | Finland Taloustutkimus Oy CAWI 1042 National Oct 1825
excluding Aland
1001 .
11 France BVA CAWI National Nov 24-25
12 Germany Produkt+Markt CAWI 1000 National Oct 29 —Nov 8
Alternative Research )
13 Greece . CAWI 505 National Nov 5-9
Solutions
Consumer Search Group . .
14 Hong Kong (CSG) CAWI 524 Territory wide Nov 19-30
. DataPrompt .
15 India . CAWI 1000 National Nov 26 - Dec 8
International Pvt. Ltd.
) Deka Marketing .
16 Indonesia CAWI 689 National Nov 8 — Dec 12
Research
Republic of RED C Research & )
17 . CAWI 1020 National Nov 4-9
Ireland Marketing Ltd
18 Italy BVA Doxa CAWI 1000 National Oct 25-29
Nippon Research Center, .
19 Japan LTD CAWI 1182 National Nov 8-16
Nairobi,
20 Kenya Mind Pulse Ltd F2F 1000 Mombasa, and Nov 12 Dec
Kisumu
21 Lebanon REACH SAL CATI 500 National Oct 28 — Nov 24
22 Malaysi Central Force CATI 1007 Nati | Nov 1-18
alaysia -
v International Sdn.Bhd. ationa ov
. Brand Investigation S.A Mexicg I,
23 Mexico Online 501 Guadalajara and Oct 29 —Nov 9
de C.V
Monterrey
Market Trends i
24 Nigeria . G @il 1000 National Nov 8-21
International F2F
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25 Pakistan Gallup Pakistan CATI 1000 National Oct 20— Nov 11
) Palestinian Center for
26 Palestine . - TAPI 731 National Nov 2 —Dec 18
Public Opinion
ICA Consultoria ]
27 Paraguay , . CATI 500 National Nov 16-30
Estratégica
28 Peru Datum Internacional CAWI 1000 National Oct 22-25
Philippine Survey and
29 Philippines Research Center, Inc. CAPI 1000 National Nov 12 — Dec 8
(PSRC)
30 | Poland Mareco Polska CAWI 504 National Oct 15-18
Republic of .
31 Gallup Korea CAPI 1500 National Nov 8-28
Korea
32 Serbia Mediana Fides CAWI 529 National Nov 26-30
33 | Slovenia Mediana CAWI 515 National Nov 22-25
34 | Spain Instituto DYM CAWI 1000 National Oct 20-24
35 | Thailand Infosearch Limited F2F Interview 600 National Nov 8-28
36 | Turkey Barem CATI 1003 National Oct 25— Nov 30
United . .
37 . ORB International CAWI 1051 National Dec 6-10
Kingdom
38 USA Legér CAWI 1000 National Nov 11-29
ATa.b'tEtd Ha Noi, Ho Chi
39 | Vietnam Indochina Research >sIste 601 Minh, Da Nang, Oct 28 - Nov 11
Personal Can Tho

Interview
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Level of achievement in Gender Equality - 2021
% within total population — Net Index

Total By gender
NET NET NET
INDEX INDEX INDEX

At work 60% 34% 26 64% 30% BEE 55% 37% 18

DK: 6% DK: 6% DK: 6%

Politics 50% 7 53% 40% 46% 0

DK: 6% DK: 6% DK: 6%

At home 70% PASY 45 73% 22% 68% 28% 40

DK: 5% DK: 5% DK: 4%

Definitely achieved/

Not really achieved/
TTB To some extent achieved BTB Not at all achieved
. . Net Index: TTB — BTB.
o o, Source: WIN 2021. Base: 33 236 cases.
w5 b
O
H

Wl N Independgnt Network P3. To what extent has gender equality achieved in your country in the following fields?
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Level of achievement in Gender Equality - 2021
% within total population — Net Index

Total Male Female
Net Index Net Index Net Index
2018 13 2018 24 2018 4
2019 25 2019 33 2019 18
Atwork 555, 26 2020 35 2020 18
2021 26 2021 35 2021 18
2018 | -1 2018 8 2013m -9
| 2019 | , 2019 12 2019m -/
In politics
P 2020 g 2020 17 2020 | 0
2021 13
2021 7 2021 | o
2018 38 2018 43 2018 31
2019 48 2019 54
At home 2019 43
2020 47 2020 53 2020
40
2021 45 2021 51 2021
40

Source: WIN 2021. Base: 33 236 cases The percentages of Dk / Nr have not been plotted
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Level of achievement in Gender Equality - 2021
% within total population

Definitely achieved/ Not really achieved/
TTB To some extent achieved BTB Not at all achieved

By age group
At work Politics At home
18-24 63% 31% 50% 43% 70% 26%
DK: 6% DK: 7% DK: 5%
25-34 62% 32% 50% 44% 70% 26%
DK: 6% DK: 6% DK: 3%
35-44 62% 32% 50% 43% 71% 24%
DK: 6% DK: 7% DK: 4%
45-54 60% 33% 52% 41% 70% 24%
DK: 7% DK: 6% DK: 4%
55-64 58% 35% 49% 44% 70% 25%
DK: 7% DK: 7% DK: 5%
65 + 48% 39% 48% 46% 69% 25%
DK: 13% DK: 6% DK: 5%
et ‘ Source: WIN 2021. Base: 33 236 cases The percentages of Dk have not been plotted
b
wF W
! W y N Worldwide Q3. To what extent has gender equality achieved in your country in the following fields?
DN G

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Level of achievement in Gender Equality - 2021
% within total population

Definitely achieved/ Not really achieved/
* TTB To some extent achieved BTB Not at all achieved
(e
By education
level At work Politics At home
No education/only 55% 36% 44% 43% 64% 29%
basic education)
DK: 10% DK: 13% DK:8%
. 55% 36% 46% 45% 64% 29%
Completed Primary
DK: 9% DK: 10% DK: 7%
Completed 58% 34% 49% 43% 70% 25%
Secondary School
DK: 8% DK: 8% DK: 5%
Completed High 62% 33% 51% 44% 72% 24%
level education
DK: 6% DK: 5% DK: 4%
Master. PHD. 65% 31% 54% 43% 73% 25%
DK: 3% DK: 3% DK: 3%
62% 20% 51% 28% 66% 19%
Refused/DK
DK: 18% DK:21% DK: 15%
et : Source: WIN 2021. Base: 33 236 cases
w5 b . . . . .
T Y Q3. To what extent has gender equality achieved in your country in the following fields?
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Level of achievement in Gender Equality - 2021
% within total population

By

employment

Working full
(include self-
employed)

Working
Part-time

Unemployed

Student

Housewife

Retired/
Disabled

Refused/DK

wogant Fiennnadiiseere,

GBI
?;- 8w

Definitely achieved/ Not really achieved/

TTB To some extent achieved BTB Not at all achieved
At work Politics At home
66% 30% 53% 42% 74% 23%
DK: 4% DK: 6% DK: 4%
62% 32% 49% 43% 70% 25%
DK: 6% DK: 7% DK: 5%
50% 40% 45% 47% 63% 30%
DK: 10% DK: 8% DK: 7%
63% 31% 50% 43% 69% 27%
DK: 6% DK: 6% DK: 4%
53% 36% 45% 46% 64% 31%
DK:11% DK: 9% DK: 5%
49% 38% 51% 42% 69% Y
DK: 13% DK: 7% DK: 7%
46% 29% 46% 29% 57% 24%
DK: 26% DK: 26% DK: 19%

Source: WIN 2021. Base: 33 236 cases

WIN

Worldwide
Independent Network
Of Market Research

Q3. To what extent has gender equality achieved in your country in the following fields?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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Level of achievement in Gender Equality - 2021
% within total population — Net Index

Argentina Japan
Brazil Kenya
Canada South Korea
Chile Lebanon
China Mexico
Colombia Malaysia
Germany Nigeria
Denmark

Peru
Ecuador —

Philippines
Spain

Pakistan
Finland

Poland
France —

Palestinian T.
United Kingdom

Paraguay
Greece

Serbia
Hong Kong
Croatia Slovenia
Indonesia Thailand
Ireland Turkey
India United States
Italy Vietnam

Source: WIN 2021. Base: 33 236 cases

i

¥
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By region

Level of achievement in Gender Equality - 2021
At work, at politics, at home

% within total population — Net Index

Net Index
[ 76

AT WORK [ 64% } 32% } 32 MENA
: ATWORK | 55% | 38%
AT POLITICS [ 45% M 49?’ J 4 “I(Ilfr(::le:faﬁs\:r?:: EUROPE AT POLITICS [[ 51% JJ[[ 43‘%:J JJ 8
AT HOME [ 62% }[ 35% J 27 AT HOME [ 70% ] 24% }

TTB Definitely achieved/ TTB Net Index
To some extent achieved APAC AT WORK 7% [ 27% 40

APAC _67% J
Not really achieved/ Asia Pacific [ 54% } }
BTB Not at all achieved AT POLITICS o %
AT HOME [ 77% } 20% J 57
718 ]| BTE ROAT LI IR et Index
et Index
AT WORK [ 58% }[ 34% } 24 ATWORK [ 51% M 44% J 7
AMERICAS |, . 48% 45% 3 AFRICA —| xreoumcs | 38% | 55% 17
AT HOME [ 69% H 26% J 43 AT HOME [ 55% ][ 40% } 15
S — Source: WIN 2021. Base: 33 236 cases. The percentages of Dk have not been plotted
i i:..:rr"i o
-:i! )

WI N Independent Network P3. To what extent has gender equality achieved in your country in the following fields?
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Job opportunities and career
% within total population

Total - Female
Total

Women have more

Women have more opportunities
. B 136%
opportunities

Bl 10%

Women have the same

i N 32%
opportunities

Women have the 55%
o W h |

same opportunities NN 37.0% O S
opportunities

Women ha\{e. less B 45.4% Do not know / no response [l 4%
opportunities )

Do not know / no
response

f 3.9% By age group - Female

18-24 25-34 35-44 45-54 55-64 65—+

womenrave o 06w

opportunities

women e e s 0%

same opportunities

o have s e 5o

opportunities

oaratioow o v

response

Source: WIN 2021. Base: 33,236. Source: WIN 2021. Female base: 16,465.

':?. =3 4 P4. In your Country, do you think women have the same opportunities, more opportunities or less @
WI N Worldwide opportunities than men in job opportunities and career??

Of Market Research R . .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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Suffered any kind of violence

% within total population | |
Total - Female

Total
2021 2020 2019 2018

B YES = NO m DK 16% 82% 3% 17% 81% 3% 16% 81% 3% 16% 81% 3%

2021

k)

By age group - Female

2020

2021 2020 2019 2018
18 — 24

25-34  EEER7es o EEEACgeR g

2019 35-44 B s D EA s%

45-54  EResw o) EEEACCs0% g

-6 B e [ EE s T 87% T ]

2018 65+ @ i 1

Source: WIN 2021. Female base: 15,701.

Srce: WIN 2021. Base: 33,236 @
?‘ F P5. Have you suffered from any kind of violence (either physical or psychological) in the past year?
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of violence 2020
% within female population

= I YES m NO
e
By education
2020 2019 2018
level 2021
No education/only 16% 82% 13% R4% 15% 85% 15% 23%
basic education)
Completed Primary 20% 77% 21% 75% 13% 82% 13% 4%
Completed Secondary
School 16% 82% 17% 80% 15% 82% 16% 7 81%
Completed High level
education 14% 84% 16% 81% 16% 81% 16% 81%
Master. PHD. 18% 0% A Q4% 18% 79% 18% 78%
Refused/DK 18% 73% 21% 69% 23% 65% 25% 60%
JS T Source: WIN 2021. Female base: 15,701
???Wi%N Worlowide P5. Have you suffered from any kind of violence (either physical or psychological) in the past year?
Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of violence 2020
% within female population

) - . o

By
employment 2021 2020 2019 2018

Working full 15% 83% 16% 82% 17% 81% 17% 80%
(include self- DK: 2% DK: 2% DK: 2% DK: 3%
employed)
Workin 16% 81% 19% 79% 17% 80% 18% 79%
Part-ti rfe DK: 3% DK: 3% DK: 3% DK: 3%

19% 78% 20% 77% 21% 75% 18% 79%
Unemployed DK: 3% DK: 4% DK: 3% DK: 3%

20% 77% 22% 74% 19% 75% 20% 76%
Student DK: 3% DK: 4% DK: 6% DK: 4%

) 3% 85% 16% 81% 0% 87% 1 3% 84%
Housewife DK: 3% DK: 3% DK: 3% DK: 3%
Retired/ D% 90% 0% 89% b% 90% b% 89%
Disabled DK: 1% DK: 1% DK: 1% DK: 2%

o 3 18% 68% 15% 78% 1% 78%
Refused/DK L ik . . i . d o
DK: 14% DK: 15% DK: 7% DK: 11%

"'ﬁmm' Source: WIN 2021. Female base: 15,701 @
?5‘ F & P5. Have you suffered from any kind of violence (either physical or psychological) in the past year?
Worldwide
WWIN G

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of violence
% within female population

2018 “» MENA EUROPE_l 2018 t
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Suffered any kind of violence
% within female population
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By country
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Suffered any kind of sexual harassment 2021
% within total population

Total Total - Female
B YES m NO m OK 2021 2020 2019 2018
9% 88% 4% 8% 82% 10% 9% 89% 2% 10% 88% 2%
- @ F @
A By age group — Female
2020 2021 2020 2019 2018
18-24 [9% 4% 1 B8H  esw W% W% 9% 4 9% 7s% 3k
45— 54 JgaNIIGa% sE, dBEe% I dBees% s g ek
55— 64 eSS N2k e o296 I 3pe g% N osg s 2
2018 65+  sHRNIISTANID; 3 I )
- - Source: WIN 2021. Base: 33,236. Source: WIN 2021. Female base: 15,701 @

P6. Have you suffered from any kind of sexual harassment in the past year?
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of sexual harassment 2021
% within female population

By education
level 2021 2020 2019 2018
oY SO
education/only : 48% S 93%
basic education) DK: 7% DK: 45% DK: 1% DK: 2%
Primary
DK: 7% DK: 22% DK: 3% DK: 2%
DAL s
DK: 4% DK: 11% DK: 2% DK: 2%
Completed High
(evel education
DK: 3% DK: 5% DK: 2% DK: 2%
DK: 3% DK: 3% DK: 2% DK: 2%
DK: 8% DK: 22% DK: 12% DK: 14%
Source: WIN 2021. Female base: 15,701 @

%
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P6. Have you suffered from any kind of sexual harassment in the past year?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of sexual harassment 2021
% within female population

i B VYES m NO

By
employment 2021 2020 2019 2018
Working )
(include self-
employed) DK2% DK: 4% DK: 1% DK: 2%
warine
Part-time DK: 3% DK: 8% DK: 2% DK: 3%
Unemployed
DK: 4% DK: 5% DK: 2% DK: 2%
DK: 8% DK: 15% DK: 4% DK: 4%
DK: 8% DK: 28% DK: 2% DK: 2%
Disabled
DK: 1%
Refused/oK
DK:12% DK:29% DK: 3% DK: 12%
i, 20UCE: WIN 2021. Female base: 15,701
???Wi%N Worlowide P6. Have you suffered from any kind of sexual harassment in the past year?
Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of sexual harassment 2021
% within female population
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Suffered any kind of sexual harassment 2020

% within female population
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Total of 33236 surveys worldwide

METHODOLOGY

Field dates: Oct 15th to Dec 18t 2021

COUNTRY COMPANY METHODOLOGY SAMPLE SIZE COVERAGE

BRAZIL Market Analysis Brasil CAWI 1153 Nationwide

CHILE ACTIVA RESEARCH CAWI 1216 Nationwide - Urban

CROATIA MEDIANA FIDES CAWI 516 Nationwide

DENMARK Norstat Denmark CAWI 510 Nationwide

Nationwide

FINLAND TALOUSTUTKIMUS Oy CAWI 1042 .
excluding Aland

GERMANY Produkt + Markt CAWI 1000 Nationwide

HONG KONG Consumer Search Group (CSG) CAWI 524 Nationwide

INDONESIA DEKA Marketing Research CAWI 689 Nationwide

ITALY BVA Doxa CAWI 1000 Nationwide

KENYA MIND PULSE Ltd F2F 1000 Nationwide -Urban

aii: Worldwide
I Independent Network
Of Market Research




Total of 33236 surveys worldwide

M ETHODOLOGY Field dates: Oct 15th to Dec 18t 2021
COUNTRY COMPANY METHODOLOGY SAS'\II;:LE COVERAGE

Mexico City/

MEXICO Brand International S.A de C.V ONLINE 501 )
Guadalajara/Monterrey

PAKISTAN Gallup Pakistan CATI 1000 Nationwide

PARAGUAY ICA Consultoria Estratégica CATI 500 Nationwide

Philipinne Survey and Research

CAPI 1000 Nationwid
Center Inc (PSRC) ationwiae

PHILIPPINES

SOUTH KOREA Gallup Korea CAPI 1500 Nationwide
SLOVENIA Mediana CAWI 515 Nationwide
THAILAND Infosearch Limited F2F 600 Nationwide

UK ORB International CAWI 1051 Nationwide
Tablet Assisted Ha Noi, Ho Chi Minh
VIETNAM Indochina R h 601 ! ’
ndochina Researc F2F Da Nang, Can Tho

Worldwide
Independent Network
Of Market Research
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